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LETTERS 


CDIORINTHENEWS 

1Rr:AD  WITH  INTEREST  S.  ReNEE 

Mitchell’s  column,  ‘Transparent  truth” 
[Oct.  29,  p.  26].  I  have  to  say  that  I’ve 
been  there.  I’m  a  black  journalist  bom  and 
raised  in  Wichita  [Kan.],  yet  people  I’ve 
interviewed  since  moving  back  have  felt 
perfectly  comfortable  putting  me  through  a 
batteiy'  of  racial-solidarity  questions.  But  as 
misguided  as  these  infiiriating  people  seem, 
I  think  I  know  where  they’re  coming  from. 

As  a  supervisor,  I  exhort  beat  reporters  to 
try  meeting  their  sources  on  pleasant  terms 
before  the  necessity  arises  to  write  some¬ 
thing  critical.  Building  relationships  with 
sources  is  key.  What  Ms.  Mitchell  knows 
and  what  I  know  is  that  black  communities 
typically  aren’t  e.xtended  that  courtesy. 
Reporters  swoop  in  to  interview  grief- 
stricken  neighbors  who  sleep  in  bathtubs  at 
night  for  fear  of  catching  a  stray  bullet  from 
a  drive-by  shooting.  We  refer  to  them  as 
“at-risk,”  as  “low-income,”  or  with  some 
other  insulting  and  coded  language  —  and 
leave.  We  then  “miss”  (or  are  oblivious  to) 
reams  of  other  great  stories  because  there 
are  no  black  reporters  to  dump  these 
“Black”  stories  on.  But  we’re  back  like  a 
shot  at  the  next  trigger  release. 

Silence  is  toxic  to  relationships.  When 
people  stop  talking,  they  stop  caring.  Sadly, 
most  newspapers  and  black  communities 
haven’t  had  serious  conversations  in  years. 

But  I’ve  been  around  long  enough  to 
know  that  this  situation  isn’t  fair  to  black 
reporters,  either.  Black  readers  aren’t  with 
us  in  news  meetings  where  often  we  feel 
our  ideas  are  ignored  or  our  competence 
challenged.  They  don’t  see  us  fighting  for 
stories  we  think  they  might  be  interested 
in  or  battling  against  images  we  believe 


demean  us.  They  don’t  hear  us  gently  guid¬ 
ing  colleagues  through  cultural  minefields. 

For  eveiy'  black  source  who  wants  Ms. 
Mitchell  to  hush.  I’m  sure  there  are  a  dozen 
who  are  happy  every  time  they  see  her 
byline.  That  we  flourish  in  this  climate  only 
makes  what  we  do  all  the  more  noble.  I 
take  great  satisfaction  in  that.  I  also  take 
satisfaction  in  picking  up  many  of  those 
stories  newspapers  typically  “miss.” 

Black  readers  appreciated  it,  even  some 
of  those  usually  infiiriating  critics.  I  was 
moved  at  how  moved  they  were  that  some¬ 
one  was  doing  stories  beyond  the  typical 
“po’  black”  milieu.  Stories  about  uplift: 
about  Black  Flight,  as  opposed  to  White 
Flight,  which  dealt  with  how  some  people 
want  to  flee  declining  neighborhoods  while 
others  feel  an  almost  missionary  duty  to 
stay;  about  our  city’s  Black  Brain  Drain  — 
the  loss  of  talented  young  professionals  who 
move  away  because  they  can’t  find  opportu¬ 
nities  in  their  own  hometowm;  about  why 
neighborhoods  that  can  least  afford  to  have 
any  liquor  stores  because  of  rampant 
violence  and  disease  seem  to  have  so  many. 

I  did  so  many  of  these  stories  that  I 
dubbed  my  newsroom  role  “Ethnic 
Inspector  General.”  However,  I  didn’t 
consider  them  simply  “black”  stories,  but 
stories  about  justice. 

Now,  I  should  come  clean  on  some 
things.  Have  more  of  my  colleagues  come 
forward  to  do  these  stories?  Not  many. 

Did  these  stories  stop  the  insipid  racial- 
solidarity'  questions?  No.  Do  the  questions 
still  sting?  Yes.  But  I  understand:  Black 
readers  get  beaten  up  enough  —  they  don’t 
need  us  beating  up  on  them,  too. 

MARK  E.  MC  CORMICK 
CRIME  &  SAFETY  TEAM  LEADER 
The  Wichita  (Kan.)  Eagle 


- -  50  YEARS  AGO  - - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


JAN.  26,  1952: 

Newspaper  advertising  has  far 
more  force  than  the  news  and 
editorial  columns  —  even  in  the 
fields  of  molding  public  opinion 
and  inducing  quick  action  — 


declared  John  R  Cunningham, 
executive  vice  president  of 
Cunningham  &  Walsh  Inc.,  a  New 
York  advertising  agency. 

“Help  Wanted”  advertising  is  still 


the  apple  of  almost  every 
classified  advertising  manager's 
eye  —  and  with  good  reason.  In 
many  cities,  it  accounts  for  as 
much  as  40%  of  classified  linage, 
and  in  some  cases  even  more. 
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For  the  first 
time  in  its 
153-year  history, 

The  Associated  Press 
has  a  woman  vice 
president. 

Kelly  Smith  Tunney, 
who  joined  the  New 
York-based  news 
cooperative  in 
1962  and  spent  the 
last  two  years  as 
director  of  corporate 
communications, 
recently  added  the 
title  of  vice  president. 

“I  think  it's  great 
for  women,”  said 
Smith  Tunney,  61,  . 

who  becomes  one  of 
1 1  vice  presidents 
at  the  worldwide 
news  organization. 
“Diversity  is  wonder¬ 
ful  for  any  company.” 

Smith  Tunney  was 
promoted  along  with 
Tom  Brettingen,  53, 
who  is  now  a  vice 
president  as  well  as 
director  of  business 
development. 

-  JOE  STRUPP 


contributed  to  $171  million  in  newspaper  ad  spend¬ 
ing  in  2000,  ranking  Kmart  No.  8  among  the 
fCj^P/Competitive  Media  Reporting  “Top  100  Brand 
Advertisers  in  Newspapers”  for  that  year. 

Results  of  Conaway’s  e.xperiment  are  in:  Kmart 
sales  fell  in  November,  w'hile  those  of  rivals  Wal-Mart 
and  Target  rose.  “Planned  reductions  in  advertising 
and  promotional  activity  decreased  customer  traffic 
more  significantly  than  w’e  anticipated,”  Conaway 
said  Dec.  6.  Earlier,  he  had  touted  a  reduction  of  30% 
in  ad  spending.  “Clearly,  we’ve  learned  where  the 
threshold  of  pain  is  in  advertising,”  Conaway  report¬ 
edly  told  analysts.  With  that,  Kmart  reversed  course 
and  restored  some  of  the  insert  spending  it  had  cut. 

Kmart’s  troubles  coincide  with  the  release  of  a 
study  showing  six  in  10  adults  turn  to  inserts  regular¬ 
ly,  according  to  the  Newspaper  Association  of  Ameri¬ 
ca.  The  study  —  conducted  for  NAA  by  MORI 
Research  Inc.,  Minneapolis,  and  Tollev'  Research  Inc., 
West  Hartford,  Conn.  —  also  found  that  49%  of 
American  adults  had  checked  inserts  in  the  past  week. 

Kmart’s  stagger  has  captured  the  attention  of  large 
media  firms.  Tribune  Co.  President  and  Chief  Oper¬ 
ating  Officer  Dennis  J.  FitzSimons  said  Kmart  spent 
$35  million  last  year  on  print  advertising  with 
Tribune,  some  of  which  stands  unpaid.  An  E.W. 

Scripps  Co.  e.xecutive  told  analysts 
his  company  reaps  $7  million  to  $8 
^  million  annually  from  Kmart  adver- 

rising.  And  Knight  Ridder  Chairman 
“  J  CEO  Tony  Ridder  said  the  retail- 

er’s  troubles  led  his  chain  to  report 
pro  forma  earnings  slightly  below 
earlier  guidance,  instead  of  slightly 

“We’ve  learned  where  the  threshold  of 
pain  is  in  advertising,"  says  Kmart 
Chairman  and  CEO  Chuck  Conaway. 


Though  troubled  by  the  retailer’s  woes, 
some  read  lesson  in  bright  red:  To  cut 
your  ad  budget  is  to  cut  your  throat 


BY  TODD  SHIELDS 

WASHINGTON 

WHEN  Kmart  became  on  Tuesday  the 
largest  U.S.  retailer  ever  to  file  for  bank- 
ruptcv'  protection,  newspaper  executives 
blanched  at  the  sight  of  the  turmoil  afflicting  such  a 
large  advertising  buyer.  At  the  same  time,  some  used 
the  event  to  point  to  the  perils  of  cutting  ad  budgets. 

Each  week,  Kmart  distributes  more  than  70 
million  copies  of  a  color  insert  that  lists  items  on  sale. 
Last  year.  Chairman  and  CEO  Chuck  Conaway  de¬ 
cided  to  cut  the  2,114-store  chain’s  heavy  advertising 
costs.  He  slashed  spending  on  the  inserts,  which  had 
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Karraker,  Kmart’s  director  of  marketing  operations, 
told  Ei3P.  “We  continue  to  operate.  All  the  stores 
continue  to  be  open.” 

And,  Karraker  said,  the  weekly  insert  was  going 
out  to  newspapers.  U 

Lucia  Moses  contributed  to  the  reporting  of  this  story. 


above  as  it  expected  until  Kmart’s  bankruptcy’  filing. 

For  its  part,  the  Troy,  Mich.-based  retailer  had 
little  to  say  as  its  plans  came  under  scrutiny  of  the 
U.S.  Bankruptcy  Court  for  the  Northern  District  of 
Illinois.  “We  aren’t  making  any  forward-looking 
statements  aside  from  ‘It’s  business  as  usual,”’  Dave 


wants  hearings  on 
the  propriety  of  airing 
liquor  advertisements 
on  TV,  and  said  he 
may  seek  to  regulate 
the  practice. 

Newspapers, 
traditionally  wary 
of  restrictions  on 
advertising,  are 
watching  to  see  if 
Wolf  can  make 
headway,  but  are 
mainly  staying  clear 
of  the  fight  sparked 
by  NBC’s  decision 
last  month  to  accept 
such  ads. 

In  recent  years, 
alcoholic-beverage 
advertising  has 
accounted  for  less 
than  0.5%  of  the 
expenditures  on 
national  ads  in 
newspapers, 
according  to  figures 
compiled  by  the 
Newspaper  Associa¬ 
tion  of  America.  Of 
course,  many  papers 
do  get  a  fair  number 
of  retail  ads  placed 
by  liquor  stores. 

-  TODD  SHIELDS 


means  companies  aren’t 
done  cutting  costs. 

The  Tribune  Co. 
and  Scripps  said  they 
expected  to  make  more 
staff  cuts  this  year,  while 
Dow  Jones  is  looking 
elsewhere  to  do  its  cost 
cutting.  1 


economy  to  improve 
later  this  year,  and  year- 
over-year  comparisons 
for  newspapers  should 
be  easier  in  the  second 
half  because  2001  got 
worse  with  time. 

Still,  the  unlikelihood 
of  a  quick  turnaround 


Despite  all  the  talk  of  blue  skies 
on  the  horizon,  newspapers  see 
no  sudden  change  in  the  weather 


extra  week  in  the  year- 
ago  quarter  for  easier 
comparisons),  and  the 
No.  2  U.S.  newspaper 
company  sees  no  upturn 
in  Januaiy.  Its  papers  in 
Philadelphia  and  San 
Jose,  Calif.,  accounted 
for  the  biggest  part  of 
the  decline. 

“If  ad  revenue  persists 
at  this  level,  it  wll  make 
first-quarter  2002  com¬ 
parisons  particularly  dif¬ 
ficult,”  Gar\’  R.  Eflffen, 
senior  vice  president  and 
chief  financial  officer, 
said  in  a  statement. 

The  E.W.  Scripps  Co. 
expects  newspaper 
revenue  to  be  down 
betw’een  2%  and  4%  in 
the  first  quarter  affer 
declining  8.8%  in  the 
previous  quarter 
(treating  the  Denver 
Rocky  Mountain  News 
as  if  its  joint  operating 
agreement  was  in  place 
both  quarters). 

Ad  revenue  for  the 
first  few  weeks  of  the 
year  is  “so  far  a  little 
better,  but  we’re  veiy’ 
early  to  be  speculating,” 
said  Alan  M.  Horton, 
Scripps’  senior  vice 
president  for  news¬ 
papers,  during  a  confer¬ 
ence  call  with  analysts. 

Economists  expect  the 


BY  LUCIA  MOSES 

For  many  news- 
papers,  particu¬ 
larly  those  in  big 
markets,  this  year  is 
starting  out  by  looking 
a  lot  like  last  year.  A 
turnaround  in  the 
advertising  recession 
remained  out  of  clear 
sight  as  publicly  held 
newspaper  companies 
began  reporting  fourth- 
quarter  and  full-year 
earnings  last  week, 
although  some  said  ad 
declines  were  beginning 
to  ease  in  the  first  few 
weeks  of  the  year. 

Dow  Jones  &  Co. 

Inc.,  w’hose  reliance  on 
national  and  financial 
advertising  has  made  it 
especially  vulnerable, 
said  it  expects  linage  at 
its  flagship.  The  Wall 
Street  Journal,  to  be 
down  20%  to  30%  in  the 
first  quarter  following  a 
41.5%  drop  in  the  fourth 
quarter  last  year. 

Knight  Bidder  posted 
a  profit  in  its  last  quar¬ 
ter,  albeit  more  reflective 
of  charges  in  the  year- 
ago  period  than  of  a 
strong  financial  picture. 
Ad  revenue  declined 
11.8%  in  the  fourth  quar¬ 
ter  from  the  same  period 
a  year  ago  (excluding  an 


A  creative  approach 


BY  LUCIA  MOSES 

SAN  DIEGO 


IN  THE  EYES  OF 

some  critics,  news-  V 

papers  haven’t 

done  the  best  job  con-  v 

v’incing  people  they’re  '  1 

as  exciting  as  other 
media  —  and  it  may  be  Im 

costing  them.  From 
1980  to  2000,  daily 
newspapers’  share  of 
all  advertising  revenue 
declined  from  28.4%  .’i]'  JtHB^ 

to  21.5%,  according 
to  data  compiled  by 
the  Newspaper  Asso- 
elation  of  America  . 

(NAA).  '■ 

Among  those  the 

industry  may  not  have  SfrmBpaprr 

always  inspired  are 
those  who  create  and  buy  advertising.  With  a  new 
series  of  ads,  however,  NAA  hopes  to  change  that  and 
thereby  steer  more  ad  dollars  to  its  members. 

The  Martin  Agency  of  Richmond,  Va.,  created 


Two  of  the  three 
unions  repre¬ 
senting  workers  at 
The  Jersey  Journal  in 
Jersey  City,  N.J.  have 
agreed  to  cut  about 
half  their  work  forces 
to  keep  the  financially 
troubled  newspaper 
going,  according  to 
Editor  in  Chief  Steven 
Newhouse. 

Advance  Publica¬ 
tions,  parent  of  the 
135-year-old  daily, 
has  threatened  to 
close  the  paper  this 
Friday  if  The  News¬ 
paper  Guild,  Office 
and  Professional 


■  \,hnm  ■* 
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the  campaign  for  NAA  for  an  undisclosed  fee.  NAA 
is  encouraging  its  member  papers  to  run  the  ads, 
which  can  be  downloaded  from  its  Web  site 
(http://www.naa.org). 

The  agency’s  president  and  creative  director, 
Mike  Hughes,  chaired  NAA’s  2001  Athena  Awards 
honoring  the  best  newspaper  ads.  Hughes,  a  former 
reporter  at  the  Richmond  Times-Dispatch  and  a 
self-described  “newspaper  fanatic,”  enlisted  creative 
heavy-weights  to  describe  what  excites  them  about 
writing  newspaper  ads.  “We  want  to  show  the 
people  how'  cool  it  is,  and  we  want  to  show  them  how 
to  do  it,”  Hughes  told  attendees  at  the  annual  NAA 
Marketing  Conference  in  San  Diego  last  week. 

Interest  is  likely  to  be  highest  among  major 
metros,  which  get  the  bulk  of  national  advertising 
and  whose  markets  are  home  to  large  advertising 
communities.  USA  Today,  The  Neu'  York  Times, 
and  The  San  Diego  Union-Tribune  have  said  they 
would  run  the  ads,  according  to  the  NAA. 

Joining  Hughes  in  designing  the  first  series  of 
four  ads,  were  Lee  Clow,  chairman  and  creative 
director  of  TBWA\Worldv\ide,  Los  Angeles;  Neil 
French,  worldwide  creative  director  of  Ogilvy  & 
Mather,  Singapore;  and  Luke  Sullivan,  chief 
creative  officer  of  WestWayne  Inc.,  Atlanta. 

“It’s  an  opportunity  for  all  of  us  to  make  a  differ¬ 
ence  in  the  advertising  community,”  said  Mort 
Goldstrom,  NAA  vice  president  of  display  advertis¬ 
ing.  “We  need  to  reach  them  [advertisers]  where 
they  read,  and  they  read  the  newspaper.”  11 


lee  completes  Changes 

Mary  Junck  adds  title  of  chairman 


BY  JAMIE  SANTO 

ARY  E.  Junck 
took  over  the 
remaining 
reins  at  Lee  Enterprises 
Inc.  Wednes¬ 
day  following 
the  expiration 
of  Richard 
D.  Gottlieb’s 
term  as 
chairman. 

Junck,  54, 
is  now  chair¬ 
man,  CEO, 
and  president 
of  the  Daven¬ 
port,  low-a¬ 
based  company. 

Gottlieb,  59, 
announced  his  retire- 
I ,  ment  in  September 

i  L_  —  - 


2000  and  stepp)ed  down 
as  CEO  in  January  2001. 

Junck  came  to  Lee 
from  the  Times  Mirror 
Co.  in  1999,  and  was 

named  presi¬ 
dent  the  fol¬ 
lowing  year. 

Lee  owns 
23  daily 
newspapers, 
including  the 
Quad-City 
Times  in 
Davenport. 

It  also  has 
more  than 
100  other 
publications  and  a  joint 
interest  in  Madison 
Newspapers  Inc.  in 
Wisconsin.  11 


Mary  Junck 

Chairman 


Lee  Enterprises 
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New  publisher 
named  at  ‘E&P’ 


‘Chas’  McKeown  positive  on  2002 


BY  JOE  STRUPP 

harles  “Chas”  McKeown,  a  veteran 
new-spaper-industiy  sales  and  market¬ 
ing  executive,  has  been  appointed  pub¬ 
lisher  of  Editor  ^  Publisher,  Adweek  Magazines 
Senior  Vice  President  for  Sales  Wright  Ferguson 
Jr.  announced  recently.  McKeown,  55,  brings 
nearly  30  years  of  news¬ 
paper-related  experience 
to  the  job,  where  he  will 
oversee  business- 

side  operations. 

“I’ve  read  this  maga¬ 
zine  my  whole  life,  every 
week,”  McKeown  said 
upon  moving  into  his 
new  office  in  New  York. 
“I  want  E^P  to  remain 
the  bible  of  the  industry, 
while  expanding  its  audience.” 

McKeown  started  out  in  1970  as  a  credit/sales 
representative  with  Dun  &  Bradstreet  in  Phila¬ 
delphia.  After  two  years,  he  joined  Sawyer 
Ferguson  Walker  Co.  and  began  a  successful 
career  with  the  newspaper  rep  firm  that  lasted 
nearly  25  years.  During  that  time,  he  created 
sales  programs,  organized  companywide  strate¬ 
gy  meetings,  and  acquired  a  reputation  for 
allowing  group  decision-making  efforts  and 
open  discussions.  After  leaving  Sawj’er  Fergu¬ 
son  Walker  in  1996,  McKeown  entered  the  Web 
world  as  vice  president  of  sales  and  account 
management  for  CMGI’s  MyWay/Zip2,  a  Net- 
software-technologj’  company  that  created 
portals  for  newspapers  and  other  companies. 

As  he  looks  ahead  to  E^Fs  future,  McKeown 
said  both  the  magazine  and  the  industry  it 
covers  are  headed  for  positive  times  in  2002. 
Citing  the  coming  power  of  media  convergence 
and  likely  easing  of  the  federal  cross-ownership 
ban,  the  publisher  said  he  believes  newspapers 
will  be  well-positioned  to  exert  their  influence: 
“Newspapers  have  an  opportunity  to  dominate 
the  new  combined  entities.” 

A  Philadelphia  native,  McKeown  holds 
a  master’s  degree  in  economics  from  the 
University  of  Alabama  and  a  bachelor’s  degree 
in  economics  from  St.  Bernard  College  in 
Cullman,  Ala.  He  is  married  and  the  father  of 
three  daughters.  1! 
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Employees  Union, 
and  Newspaper  and 
Mail  Deliverers'  Union 
ail  did  not  accept  the 
work-force  cuts. 

As  of  f&P’s  Friday 
deadline,  only  the 
Newspaper  and  Mail 
Deliverers’  Union  had 
not  approved  the 
cuts.  -  JOE  STRUPP 

$I.LOUiniTE 

mmin 

STLtoday.com 
laid  off  15 
workers  as  the  site’s 
CEO  Colette  Hogan 
resigned  last  week. 

St.  Louis  Post- 
Dispatch  President 
and  Publisher 
Terrance  C.Z.  Egger 
said  parent  Pulitzer 
Inc.  remains 
committed  to  its 
portal  strategy, 
but  that  the  site 
would  need  to  work 
more  closely  with 
the  paper  and  the 
Pulitzer-owned 
Suburban  Journals. 

“We  really  went 
after  it  pretty  aggres¬ 
sively,  but  we’ve 
unfortunately  had  to 
pare  back  when  the 
revenue  flow  wasn’t 
what  we  anticipated,” 
Egger  said. 

-  CARL  SULLIVAN 

3  [EWER  pm 
FORHOMETIH 

HomeTown 
Newspapers 
Inc.  of  Howell, 

Mkh.  has  closed 
two  of  its  eight 
weekly  papers  and 
a  weekly  business 
publication,  company 
executives  said. 

The  Insider  Business 
Journal  in  Brighton 


2002  EDITOR&PUBLISHER  5 


published  its  last  issue 
Jan.  18,  while  the 
weekly  Pinckney 
Express  and  Holly 
Herald  each  folded 
after  its  final  issue  was 
distributed  last  week. 

The  shutdowns  will 
eliminate  15  jobs, 
according  to  Home- 
Town  CEO  and  Presi¬ 
dent  Richard  Aginian. 
He  blamed  the  cut¬ 
backs  on  a  slump  in 
advertising.  The  com¬ 
pany  will  continue  to 
publish  its  six  remain¬ 
ing  weeklies,  as  well 
as  the  Livingston 
County  Daily  Press  & 
Argus  in  Howell. 

-  JOE  STRUPP 

NKA  MOVING 
TOMIMOI 

The  National 
Newspaper 
Association  will  move 
from  Arlington,  Va.,  to 
Columbia,  Mo.,  where 
it  will  work  with  the 
University  of  Missouri 
School  of  Journalism. 

The  move,  aimed  at 
cutting  costs,  is  to 
begin  next  month,  said 
the  membership 
organization  for  com¬ 
munity  newspapers.  It 
said  member  services, 
including  its  annual 
government  affairs 
conference  set  for 
March  in  Washington, 
will  continue  without 
interruption. 

The  NNA's  Washing¬ 
ton  representation  will 
function  through 
American  PressWorks, 
an  Arlington  consult¬ 
ing  company  partly 
owned  by  NNA  interim 
CEO  Tonda  Rush. 

NNA  said  it  would 
seek  a  permanent 
executive  director. 

-  TODD  SHIELDS 


E  &  P  NEWS 


CALENDAR 


FEBRUARY 

01  07  Inland  Key 
Ui  Ll  Executives 
Conference,  Inland 
Press  Association,  The 
Registry  Resort  Hotel, 
Naples,  Fla. 

071  SNA  Spring 
LI  I  Publisher’s 
Conference,  Suburban 
Newspapers  of  America, 
Sheraton  Bal  Harbour 
Beach  Resort,  Bal 
I  Harbour,  Fla. 

on  0  National  Col- 
Lu  U  lege  Newspaper 
Convention,  Asso¬ 
ciated  Collegiate  Press, 
Hyatt  Regency  Los 
Angeles,  Los  Angeles 

MARCH 

INMA  Circu¬ 
lation  Summit, 

International  News¬ 
paper  Marketing  Asso¬ 


ciation,  Renaissance 
Scottsdale  Resort, 
Scottsdale,  Ariz, 

INMA 
Customer- 
Relationship 
Marketing  Workshop, 
International  News¬ 
paper  Marketing  Asso¬ 
ciation,  Renaissance 
Scottsdale  Resort, 
Scottsdale,  Ariz. 

M  National 

Computer- 
Assisted  Reporting 
Conference, 
Investigative  Reporters 
and  Editors,  National 
Institute  for  Computer- 
Assisted  Reporting, 
and  The  Philadelphia 
Inquirer,  DoubleTree 
Hotel,  Philadelphia 


Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Emerald  Pointe  Resort 
&  Conference  Center, 
Lake  Lanier  Islands,  Ga 


Z0-Z3 


IMG 


Mid-Atlantic 
NAME  March 


NNA  41st 
Government 
Affairs  Conference, 
National  Newspaper 
Association,  Hyatt 
Regency  Capitol  Hill, 
Washington 

OC  op  America  East/ 
LU  LU  New  Media 
World,  America  East, 
Editor  Publisher, 
and  13  state  press 
associations,  Hershey 
Lodge  and  Convention 
Center,  Hershey,  Pa, 

APRIL 

Msabew 

Annual 


Convention,  Society 
of  American  Business 
Editors  and  Writers, 
Pointe  Hilton 
Tapatio  Cliffs  Resort, 
Phoenix 

op  1  NAA  Annual 
lO  I  Convention, 
Newspaper  Association 
of  America,  Hilton 
New  Orleans 
Riverside,  New 
Orleans 


ZB-1 


ONO  Annual 
Meeting, 
Organization  of 
News  Ombudsmen, 
Hilton  Hotel,  Salt 
Lake  City 

NOTE:  To  list  events, 
please  e-mail  to 
Calendar  Editor  at 
calendar@editorand 
publisher.com  or faa' 
to  (646)  654-5370. 


With  dollars  and  cents  on  the  line 

Feds  to  create  ‘Do  Not  Call'  list 


New  trial  for  newspaper  telemarketing 


BY  TODD  SHIELDS 

WASHINGTON 

OLD  THE 
phone.  That 
seemed  to  be 
the  message  sent  by  a 
federal  agency  last 
Tuesday  when  it 
announced  plans  for  a 
national  “Do  Not  Call” 
registty'  to  keep  tele¬ 
marketers  from  bother¬ 
ing  peace-seeking 
householders. 

The  stricture,  which 
likely  would  take  hold 
next  year,  would  affect 
interstate  calls  only, 
leaving  untouched  many 


newspaper  subscription 
drives  that  entail  calling 
within  a  state. 

But  new'spapers 
straddling  state  lines  — 
and  papers  that  hire 
out-of-state  telemarket¬ 
ing  firms  to  do  their 
home-area  calling  — 
could  feel  a  pinch. 

Last  week’s 
announcement  by 
the  Federal  Trade 
Commission  (FTC)  had 
special  resonance  for, 
among  others.  The 
Kansas  City  Star.  The 
Knight  Bidder  paper, 
published  on  Missouri’s 


western  border,  has 
about  45%  of  its  home- 
delivery  customers  in 
Kansas,  said  Inside  Sales 
Manager  Jim  Gorman. 

“It’s  just  another  in  a 
series  of  complicated 
laws,”  sighed  Gorman. 
“It’s  becoming  more  and 
more  difficult.” 

The  259,612-week- 
day-circulation  Star 
already  contends  with 
federal  rules  that  prohib¬ 
it  a  merchant  from  tele¬ 
phoning  a  consumer 
who  has  asked  that 
specific  merchant  not  to 
call.  The  FTC’s  new 
proposal  would  go  a 
step  further,  letting 
consumers  place  their 


names  on  a  list  of  those 
w’hom  most  merchants 
may  not  call.  Some 
loopholes  exist,  but 
none  for  newspapers. 

In  addition,  Missouri 
last  year  joined  the 
roughly  20  states  with 
their  own  “Do  Not  Call” 
law’s.  That  boosted  by 
about  a  third  the 
number  of  households 
on  “Do  Not  Call”  lists 
the  Star  must  maintain, 
Gorman  said. 

“There’s  talk  of  a 
Kansas  list,”  Gorman 
said.  “And  with  a  federal 
list,  there’s  the  possibility 
of  us  juggling  four  or  five 
lists. ...  What’s  going  to 
be  enough?”  11  j 

_ =.-jJ 
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Call  the  number  on  the  screen 

4T_  11. 


Trib' gets  to  the  point 


BY  MARK  FITZGERALD 


W  comes  to 

their  TV’^  ads, 
some  newspapers  are 
concluding  that  image 
isn’t  ever>thing  —  you’ve 
got  to  close  the  sale,  too. 

A  case  in  point  is  the 
Chicago  TribuneTV 
campaign  for  Sunday- 
only  subscriptions  that 
launched  last  week.  The 


spots,  by  Marc  USA 
feature  the  same  themes 
as  recent  Tribune 
branding  commercials 
—  but  add  a  big  dose  of 
hard  sell.  Ads  emphasize 
the  price  point,  keep  the 
phone  number  on  the 
screen,  and  sweeten  the 
deal  with  a  teddy-bear 
premium. 

Though  known  for  its 
high-production-value 


image  spots,  the  Tribune 
uses  this  kind  of  “direct 
response”  advertising 
occasionally,  spokesman 
JeflFBierigsaid. 

For  more  than  a  year, 
the  Milu'aukee  Journal 
Sentinel  has  run  spots 
that  are  similar  hybrids 
of  branding  and  pricing. 
The  theme  —  “Get  Your 
Own”  —  is  illustrated 
by  comic  scenarios  of 
people  tiying  to  sneak  a 


The  Chicago  Tribune  and  a  teddy  bear?  Sign  us  up! 


read  of  someone  else’s 
copy.  The  sales  trigger  is 
an  offer  of  free  home 
delivery’  for  two  w  eeks. 

With  the  growing 
resistance  to  telemarket¬ 
ing,  said  John  Murray, 


the  New’spaper  Associa¬ 
tion  of  America’s  vice 
president  of  circulation, 
one  strateg)’  is  to  buy 
direct-response  TV  spots 
with  money  budgeted 
for  telephone  sales.  11 


NATIONAL  REPORT 


Shelly  Lyons  lionized  by  the  NAA 

SHELDON  “Shelly”  Lyons,  retired  associate 
publisher  of  The  Journal  News  in  White 
Plains,  N.Y.,  took  home  the  Newspaper 
Association  of 
America’s  Adver¬ 
tising  Leadership 
Award  during  NAA's 
Marketing  Confer¬ 
ence  in  San  Diego 
last  week. 

NAA  executives 
cited  Lyons’  innova¬ 
tions  in  developing 
marketing  strategies, 

including  a  system  shelly  Lyons  and 

for  distributing  his  trademark  pipe 

product  samples  via 

home-delivered  newspapers.  Said  NAA  Senior 
Vice  President  and  Chief  Marketing  Officer 
John  E.  Kimball,  “His  creative  signature  rests 
on  ...  major  initiatives  that  have  helped 
newspapers  grow  revenue.”  —  Joe  Strupp 

Paper  producer  ponders  expansion 

As  COMPETITORS  EAST  AND  WEST  CUT  CAPACITY 
and  curtail  production,  Alberta  Newsprint 
Co.  (ANC)  mulls  a  second  mill,  which  could 
make  the  highest-value  use  of  Saskatchewan 
sawmills’  surplus  wood  chips.  Having  dis¬ 
cussed  the  possibility  for  some  time,  the  com¬ 
pany  and  neighboring  province’s  government 
will  conduct  a  yearlong  “pre-feasibility  study.” 

Though  newsprint  prices  are  the  lowest  in 
years,  ANC  sees  reason  to  spend  $650  million 


www.editorandpublisher.com 


(Canadian)  over  three  years  to  replicate  its 
Whitecourt  mill,  said  Alberta  Newsprint  Sales 
President  Rocky  Wells.  Newsprint  will  remain  a 
big  business  in  20  years  despite  declining 
demand.  Wells  said,  and  another  low-cost, 
high-quality  mill  will  only  replace  high-cost, 
low-quality  capacity  elsewhere.  ANC  will  use 
no  government  funds,  he  said,  but  will  require 
a  commitment  from  newspaper  customers  and 
prospects.  —  Jim  Rosenberg 

Newsprint  use  declines  once  again 

Newsprint  consumption  by  U.S.  daily 
newspapers  continued  to  slide  in 
November,  falling  10%,  to  718,000  metric 
tons,  as  stocks  sank  4.1%,  to  906,0(X)  tons, 
a  38-day  supply,  the  Newspaper  Association 
of  America  (NAA)  reported. 

NAA’s  preliminary  data  for  December  show 
usage  dropping  16.7%,  to  709,000  tons, 
with  stocks  dipping  4.7%,  to  916,00  tons,  a 
39-day  supply.  —  Lucia  Moses 

LAPD  pays  $60Gs  in  settlement 

The  Los  Angeles  Police  Department  last 
week  paid  $60,000  and  agreed  to  change 
the  way  it  deals  with  reporters  and  camera 
operators  covering  demonstrations  as  it  settled 
a  lawsuit  brought  by  seven  journalists  who 
said  police  attacked  them  outside  the  2000 
Democratic  National  Convention. 

At  demonstrations,  police  will  be  required  to 
“set  up  an  observation  area  for  the  media  to 
gather  that  permits  a  good  view  of  and  carries 
audible  sound  from  the  demonstration  area,” 


said  Milbank,  Tweed,  Hadley  &  McCloy  LLP, 
the  firm  that  represented  the  journalists. 

—  Mark  Fitzgerald 

Visa  takes  two-for-one  to  papers 

Newspapers  wia  be  the  main  advertising 
vehicles  for  a  new  Visa  International 
promotion  with  Le  Meridien  hotels  in  Europe 
that  will  give  Visa  cardholders  a  two-for-one 
discount,  according  to  Visa  International 
spokesman  Michael  Sherman. 

Sherman  said  the  International  Herald 
Tribune,  based  in  Neuilly  Cedex,  France,  will 
be  among  the  papers  carrying  the  ads,  but  he 
declined  to  say  how  much  will  be  spent  on 
newspaper  buys.  — J.S. 

Pinstripes  for  Al  Neuharth? 

Allen  H.  Neuharth,  retired  chairman  of 
Gannett  Co.  Inc.  and  founder  of  USA 
Today,  could  be  about  to  buy  a  stake  in  the 
New  York  Yankees,  minor  though  it  may  be. 

Neuharth  is  seeking  to  purchase  a  1%  share 
of  the  Yankees  from  Florida  businessman  John 
Henry,  according  to  The  New  York  Times.  “I 
can’t  comment  on  any  of  it,  other  to  say  that  I 
am  a  lifelong  Yankees  fan,”  Neuharth  told  E&P. 
“I  never  talk  about  deals  until  they’re  done.” 

Henry  plans  to  sell  his  tiny  share  of  the 
Bronx  Bombers  as  he  leads  a  group  buying  a 
majority  stake  in  the  Boston  Red  Sox. 

Neuharth  is  not  the  only  newspaper-industry 
link  to  the  deal,  however.  Among  Henry’s 
minority  partners  in  the  BoSox  purchase  is  the 
New  York  Times  Co.  —  J.  S. 
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John  Bridges  to  metro  editor  of  the  Austin 
American-Statesman  from  news  editor, 
i  Tony  Shuga  to  news  editor  from  weekend 
editor. 

Debbie  Hiott  to  state  editor  from  assistant 
_ state  editor. 


Chiniund,  who  will  become  ombudsman. 


Scott  L.  Baradell  to  vice  president  for 
corporate  communications  at  Dallas-based 
Belo  from  co-founder  and  chief  marketing 
officer  of  Brightpod  Inc.  in  Raleigh,  N.C. 


Michael  i.  Fabia  to  operations  director  of 
the  Cape  Cod  Times  in  Hyannis  from 
print  operations  manager. 


MASSACHUSETTS 
James  Smith  to  foreign  editor  of  The 
Boston  Globe  from  Mexico  City  bureau 
chief  for  the  Los  Angeles  Times,  effective 
in  March.  Smith  will  succeed  Chris 


John  Cherwa 

John  Cherwa,  46,  has  been  named  to  the 
^  newly  created  position  of  sports  coordina¬ 
tor  for  the  Tribune  Co.  Previously  associate 
managing  editor  for  sports  at  the  Chicago 
Tribune,  Cherwa  has  served  as  sports  editor 
!  ^  j  of  three  Tribune  papers,  including  the  Los 

Jmt  I  Angeles  Times  and  the  Orlando  Sentinel. 
“I’ll  be  putting  all  the  pieces  on  the  table  and  figuring  out 
how  they  all  work  together,”  he  told  E^P.  Cherwa,  who  will  be 
based  in  Orlando,  also  vdll  serve  as  the  Sentinel’^  sports-special- 
projects  editor.  —  Ana  Mantica 


PENNSYLVANIA 
Paul  R.  Eyerly  IV  to  associate  publisher 
of  the  Press  Enterprise  in  Bloomsburg 
from  corporate  counsel. 

Brandon  Eyerly  to  associate  publisher  from 
marketing  manager. 

TENNESSEE 
Mike  Machaskee  to  classified  advertising 
manager  of  the  Chattanooga  Times  Free 
Press  from  classified  advertising  manager 
of  the  Daytona  Beach  (Fla.)  News-Journal. 

TEXAS 

Chris  VoCCiO  to  publisher  of  the  Greenville 
Herald-Banner  from  advertising  director 
of  The  Tribune-Star  in  Terre  Haute,  Ind. 
Voccio  succeeds  Terri  McCreary,  now 
publisher  of  The  Courier  News  in  Elgin,  Ill. 


PENNSYLVANIA 

Diana  Block 

to  director  of  sys-  i 
terns  and  tech-  ' 
nology  for  the  j 
Pittsburgh  Post-  ;  | 
Gazette.  A  great-granddaughter  j  i  ° 
of  Paul  Block,  first  publisher  of  |  | 
the  Post-Gazette,  she  recently  | 

z 

received  an  M.B.A.  degree  from  | 
Carnegie-Mellon  University.  I 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  new^iaper|pi'o^ 

.  non-^iynews|X^grdu^ 


Owen  Vein  Essen 


Dir1(s,  Van  Essen  &  Murray 

1 1  aE.  Marty  Street.  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tei:  505.820.2700 

Fax:  505.820.2900 

E-mail:  info@dirksvanessen.com 

www.dirksvanessen.com 


-  MISSISSIPPI 

H  Pamela  Young  to  advertising  manager 

H  of  The  Bolivar  Commercial  in  C\eve\sLnd 

H  H  H  H  from  account  representative. 

B  Hi  NEW  YORK 

H  H  Andrew  Rothstein  to  director  of  marketing 

H  H  H  programs  for  Newsday  in  Melville  from 

H  manager  of  marketing  programs. 

®  Ernest  Sotomayor  to  Long  island  editor 

- - - -  -  for  Newsday.com  from  deputy  technology' 
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PULUEVEIIFQimS 

Voters  in  California  coulij  have  the  opportunity  to  put  the  right 
to  open  government  where  it  belongs:  in  the  state  constitution 


WHILE  STATE  LEGISLA- 

tures  across  the  nation  are 
using  Sept.  11  as  a  c\Tiical 
rationale  to  drag  govern¬ 
ment  operations  back  into  the  shadows, 
the  California  Newspaper  Publishers 
Association  has  just  pulled  off  something  of 
a  miracle:  CNPA,  along  with  the  California 
First  Amendment  Coalition  (CFAC),  not 
only  crafted  legislation  allowing  Californi¬ 
ans  to  vote  this  November  to  make  access 
to  government  records  and  meetings  a 
ftmdamental  right  enshrined  in  the  state 
constitution  —  it  also  con¬ 
vinced  the  most  pow  erftil 
man  in  the  Legislature  to 
introduce  the  measure. 

“We  have,  bar  none,  the 
most  powerful  author  in  the 
[Statehouse]  in  John  Bur¬ 
ton,”  Thomas  Newton, 

CNPA’s  general  counsel, 
said  of  the  senate  president 
pro  tern,  a  San  Francisco 
Democrat.  The  achievement  is  all  the  more 
remarkable  given  that  Burton,  while  a 
strong  supporter  of  open  government,  often 
gives  the  California  newspaper  industiy 
fits  with  his  other  positions.  He’s  single- 
handedly  responsible,  for  instance,  for  the 
continued  existence  of  the  10-year-old 
"temporary”  8%  sales  tax  that  the  state 
levies  on  daily  newspapers. 

This  time,  though.  Burton  is  clearly  on 
the  side  of  the  angels.  Under  the  state’s 
quirkj’  system  —  and  how  could  it  be  other¬ 
wise  in  California?  —  CNPA  and  CFAC  are 
listed  as  co-sponsors  of  the  legislation  while 
Burton  is  its  “author.”  They’ve  produced 
an  elegant  piece  of  work  that  deserves  its 
proposed  spot  in  Section  3  of  Article  I  of  the 
Constitution  of  the  State  of  California. 


“Access  to  information  concerning  the 
conduct  of  the  people’s  business  is  a  ftmda¬ 
mental  and  necessarv’  right  of  eveiy  person 
in  this  state,”  the  amendment  begins.  “Pub¬ 
lic  agencies  and  officers  exist  to  aid  in  the 
conduct  of  the  people’s  business,  and  their 
actions  and  deliberations  should  be  open  to 
public  scrutiny.”  The  amendment  explicitly 
recognizes  the  state’s  constitutional  right  to 
privacv’  and  safeguards  personal  informa¬ 
tion  that  is  in  government’s  care.  SCA  7,  as 
the  proposal  is  called,  would  not  prevent 
the  Legislature  from  making  common- 

sense  exceptions  to  public 
access  —  but  it  would  force 
government  bodies  to 
justify  any  exemption.  “I 
think  the  burden  should  be 
on  agencies  to  explain  w'hy 
they  keep  this  .stuff  secret.” 
Burton  said. 

If  Burton  can  comince 
two-thirds  of  his  colleagues 
in  both  houses  to  pass  the 
CNPA  legislation  by  June  27,  SCA  7  will  be 
on  the  Nov.  5  general-election  ballot. 
Legislators  no  doubt  will  be  lobbied  hard 
by  the  municipal,  counfy’,  and  law- 
enforcement  associations  that  detest  public 
scrutiny.  But  California  needs  this  law:  A 
task  force  authorized  by  the  Legislature 
itself  concluded  back  in  1998  that  the  state 
Public  Records  Act  had  been  litigated  and 
legislated  into  irrelevance. 

And  California  wants  this  law.  As  they 
debate  putting  SCA  7  on  the  ballot, 
politicians  in  Sacramento  would  do  well 
to  recall  that  the  last  time  pollsters  asked, 
also  around  1998,  Californians  eagerly 
supported  a  constitutional  amendment 
recognizing  their  right  to  know  what  their 
government  is  up  to. 


“Public  agencies 
and  officers 
exist  to  aid 
in  the  conduct 
of  the  peoples 
business.'’ 
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Between  chain  and  family  ownership, 
a  few  pioneers  blazed  divergent  trails, 
hut  the  trade-offs  have  been  many ... 

BY  LUCIA  MOSES 

WHAT  WOULD  POSSESS  SOMEONE  TO  GIVE  UP 
family  control  of  a  company  after  nurturing  it  for 
years,  maybe  decades?  It  sounds  counter¬ 
intuitive,  but  that’s  exactly  what  Theodore 
Bodenwein  —  who  published  The  Day  in  New 
London,  Conn.,  from  1891  until  his  death  in  1939  —  did.  Bodenwein 
wanted  the  paper  to  stay  independent  and  locally  owned  after  he  died, 
so  much  so  he  willed  that  it  be  operated  under  The  Day  Trust. 

The  Day  is  one  of  a  few  odd  birds,  wdthin  the  already  small  number  of 
independent  newspapers,  that  are  owned  by  nonprofit  entities. 

The  ownership  stnictures  differ  in  detail,  these  ownership  structures  are  great,  while 

but  all  share  the  same  mission:  to  maintain  the  financial  benefit  is  small.  Since  Boden- 
the  papers’  private  ownership,  safe  from  the  w'ein  died  in  1939,  his  paper  has  had  to  go  to 

whims  of  stockholders  who  might  be  court  tsvice  to  defend  challenges  to  the  trust, 

tempted  to  cash  out  and  safe  from  the  first  from  the  owner's  son,  then  following  a 

financial  pressure  of  public  ownership.  congressional  crackdown  on  trust  abuses. 

Profit  margins  tend  to  be  in  the  low  teens  —  Richard  K.  Larson,  chairman  of  f’amily- 
about  half  the  industiy  average.  owned  Swift  Newspapers  Inc.,  Reno,  Nev.  — 

Beyond  The  Day,  two  papers  and  a  spokesman  for  Family 

are  controlled  by  education-  ^  Newspapers  of  America,  a 

al  bodies.  In  1978,  Nelson  ^  group  that  w'as  formed  to 

Povnter's  will  gave  con-  help  preserv  e  independ- 

trolling  stock  in  the  ^  ent  newspapers — 

St.  Petersburg  i¥\a..)  J  says  he  often  hears  of 

T’/zne-v  to  a  school,  ^  .n  'S  *  family  owners  taking 

now' called  the  Povn-  «  ,  M  ^  t  W  an  interest  in  non- 

ter  Institute.  In  1999,  1  ^  ^  {ijL.  profit  ownership, 

inspired  by  the  Povn-  -  ^  There  are  benefits, 

ter  example,  Nackey  ^  such  as  the  ability 

Scripps  Loeb,  publisher  of  to  control  the  papers' 

The  Union  Leader  in  Man-  ^  destinies  (at  least  during 

Chester,  N.H.,  founded  tjieii-  lifetimes)  and  skirt 

a  school  of  communi-  Nelson  Poynter  and  Editor  Eugene  Patterson  inheritance  taxes.  But 

cations  and  directed  Petersburg  Times  newsroom  in  1974 


there  are  many  potential 
drawbacks,  including  legal  expenses, 
divergent  interests  of  other  family  members, 
the  challenge  of  setting  up  a  foundation  or 
institution,  and  the  loss  of  ability  to  pass  on 
the  company  to  their  children,  he  says. 

And  these  papers  are  not  tax-exempt,  as 
some  believe,  even  though  the  entities  that 
own  them  are. 

“It  takes  some  self-sacrifice,”  says  Ben 
Bagdikian,  author  of  The  Media  Monopoly 
and  one  of  five  people  who  oversee  INI’s 
holding  company.  “It  means  that  someone 
in  the  organization’s  ownership  has  to  care 
enough  to  say,  ‘I’m  not  going  to  sell  out  to 
the  highest  bidder.’”  11 
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‘St.  Petersburg  (Fla.)  Times’ 


Petersburg  during  a  1912  visit.  The  younger 
Poynter  wanted  the  Times  to  remain 
independent,  and  he  wanted  a  way  to 
provide  training  for  journalists.  In  1975,  he 
made  moves  to  assure  both  by  establishing 
the  Modem  Media  Institute  (later  renamed 
in  his  honor)  and  by  making  plans  to  leave 
his  Times  stock  to  the  institute. 

Today,  the  Poynter  Institute  hosts  more 
than  60  seminars  and 
classes  in  journalism 
each  year.  It  also  owns 
B  the  Times  Publishing 

Co.,  parent  of  the 
Times,  Congressional 
Quarterly,  and 
GoT'eming  magazine. 

Times  Publishing 
Co.  profit,  after  taxes,  is 
split  between  Poynter 
and  the  company.  Executives  would  not 
provide  the  company’s  revenue  figures, 
profit-margin  goals,  or  annual  budget,  but 
say  the  institute  operates  on  about  $8 
million  annually  —  with  S6  million  coming 
from  the  publishing  company. 

The  Times  mantra  is  that  the  paper  be 
both  independent  and  qualitv  -oriented. 
Rxecutives  and  editors  stress  the  need  to 
find  good  people,  pay  them  well,  and  allow' 
editorial  judgment  to  override  financial 
concerns.  “I  think  the  chance  to  do  good 
work  is  more  powerftil  than  salary,"  sax's 
President  and  Editor  Paul  C.  Tash.  “We  will 
take  some  risks  on  stories  and  on  people,  and 
give  them  a  chance  to  get  better.” 

Still,  the  paper,  like  most  publications, 
must  contend  with  cost-cutting  measures.  A 
nonunion  shop,  the  Times  has  had  no  layoffs 
during  Barnes’  14  years  as  chairman, 
although  three  rounds  of  contraction  — 
including  the  loss  of  95  positions  last  year  — 
have  reduced  the  work  force  to  its  current 
1,600.  “If  we  were  publicly  traded,  we 
would  have  to  make  much  greater  cuts  than 
we  do,”  Barnes  says. 

One  show'  of  the  Times'  commitment  to 
its  community  came  in  1987  when  it  com¬ 
missioned  a  $25,000  study  of  St.  Petersburg 
development  options,  then  published  stories 
about  it.  Barnes  says  the  findings  were  used 
by  city  officials  for  planning  purposes.  The 


.m.  St.  Petersburg  (Fla.)  Times,  once 
quipped,  “Which  town  would  I  love  the 
most?”  That  skepticism  about  chain 
journalism  is  why  Poynter  —  who  became 
Times  editor  in  1939,  president  in  1950,  and 
chairman  in  1969,  serving  until  his  death  in 
1978  —  never  sought  to  add  another  daily  to 
the  Times’  operation. 

It  also  may  explain  why  the  paper  (circu¬ 
lation  312,695  daily,  396,557  Sunday)  now 
operates  under  an  unusual  arrangement  in 
which  half  of  its  profit  is  reinvested  and  the 
other  half  goes  to  the  Poynter  Institute,  a 
nonprofit  media  school  that  owns  the  paper. 

“We  are  consistently  and  reliably  prof¬ 
itable,”  says  Andrew'  E.  Barnes,  chairman 
and  CEO  of  both  the  Times  Publishing  Co. 
and  the  Poynter  Institute  since  1988  (as  well 
as  former  chairman  of  the  New'spaper 
Association  of  America).  “We  make  a  lot  of 
money,  but  we  invest  back  in  the  company.” 

The  Times  must  be  doing  something  right. 
Last  year,  it  pulled  off  a  sparkling  and  un¬ 
usual  double  play:  raising  its  local  newsstand 
price  while  gaining  circulation.  Barnes 
estimates  the  Times  has  sold  an  additional 
6,000  copies  a  day  since  the  price  rose  to  35 
cents  from  25  cents  in  September.  The  paper 
has  the  highest  daily  circulation  in  the  state 
and  publishes  11  local  editions. 

Nelson  Poy'nter’s  tenure  as  principal 
stockholder  began  52  years  ^o  when  he  took 
over  for  his  father,  Paul  Poynter,  an  Indiana 
publisher  so  impressed  with  the  Times  that 
he  bought  it  two  days  after  arriving  in  St. 


Paul  Tash:  “We  will 
take  some  risks.” 


Andrew  Barnes 
in  courtyard  of 
Poynter  Institute, 
with  statue  of 
newspaper  reader 
and  a  key  quote 
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to  their  daughters,  but  feared  a  major  loss 
to  estate  taxes,  as  well  as  an  uncertain 
future  if  either  or  both  offspring  decided  to 
sell.  “He  was  not  a  great  believer  in  inherit¬ 
ed  ownership  or  wealth,”  McQuaid  adds. 

Today,  the  school,  with  about  120 
students  annually,  owns  roughly  75%  of 
the  newspaper,  while  the  William  Loeb 
Union  Leader  Trust  holds  about  25%. 

The  paper’s  board  of  directors  must 
reinvest  profit  back  in  the  paper  and 
issue  dividends.  All  trust  dividends  are 
distributed  among  newspaper  employees, 
who  receive  an  average  of  $100  when  a 
dividend  is  issued.  Loeb  School  dividends 
are  used  to  fund  its  operating  costs. 

For  the  paper,  the  unusual  arrangement 
means  profit  margins  can  remain  in  the 
modest  10%-to-15%  range,  allowing 
reporter  salaries  to  run  from  $729  to 
$1,000  a  week,  with  copy  editors  getting 
$1,000  weekly  after  six  months.  The  Union 
Leader  also  has  agreements  \vith  four 
unions,  including  The  Newspaper  Guild. 

‘We  are  at  a  pretty  good  pay  level,”  says 
Tom  Thibeault,  chief  of  photography  and 
president  of  Guild  Local  31167.  “It’s  always 
been  a  very  good  paper  to  work  for  and  a 
good  paper  [for  the  union]  to  work  with.” 

Although  last  year  was  not  particularly 
profitable,  the  paper  reaped  about  $40 
million  in  revenue.  The  Union  Leader  also 
saw  its  weekday  circulation  climb  to 
63,517  in  September  2001  from  in 

September  2000,  while  its  New  Hampshire 
Sunday  News’  circulation  rose  to  84,855 
from  83,534  over  the  same  time.  A  job 
freeze  is  in  place  at  the  paper,  but  it  hasn’t 
had  any  layoffs  since  1991. 

“The  trustees  of  the  school  recognize 
the  goal  of  the  newspaper,  which  is  to 
concentrate  on  covering  Manchester  and 
its  suburbs,”  says  McQuaid.  “They  realize 
newspapers  are  special  and  not  just  there 
to  make  money.”  But  he  admits  that  operat¬ 
ing  with  such  small  margins,  and  seeking  to 
provide  funds  for  the  school’s  growing  ac¬ 
tivities,  can  make  budgets  tight  in  tough 
times.  “I  can’t  call  on  any  corporate  sugar 
daddies,”  he  says.  “But  I  much  prefer  it.  I 
don’t  see  any  great  downside  to  this  setup.” 

Meanwhile,  The  Union  Leader’s  opinion 
pages  continue  to  flourish,  with  recent 
pieces  defending  President  Bush  against 
links  to  the  Enron  Corp.  scandal  and 
attacking  local  high-school  cheerleaders 
for  becoming  ‘lewd  and  vulgar.”  And  the 
2004  presidential  primary  is  only  two  years 
away.  Last  time  out,  the  paper  backed  Steve 
Forbes,  so  anything  can  happen.  II 


Poy-nter’s  nieces.  After  a  bitter  battle,  the 
institute  secured  the  shares  by  paying 
$56  million. 

PovTiter  Institute  Executive  Director 
James  M.  Naughton  says  the  current 
arrangement  allows  all  sides  to  benefit, 
especially  the  community:  ‘We  are 
interested  in  profitability,  but  not  so  much 
that  we  would  squeeze  the  newspaper.  We 
understand  the  future  of  the  newspaper 
company  is  important  to  the  community.”® 


Times  also  spent  about  $500,000  to 
sponsor  a  1996  \nce  presidential  debate 
between  Jack  Kemp  and  Al  Gore  —  a  move 
aimed  at  promoting  the  Tampa  Bay  area. 

The  Times  is  well-protected  from  any 
future  efforts  to  sell,  with  the  chairman 
given  the  power  to  block  any  sale  attempt 
by  the  board.  About  12  years  ago,  PojTiter 
was  in  danger  of  losing  control  of  the  paper 
after  financier  Robert  Bass  purchased  a 
minorit\’  interest  owned  by  two  of  Nelson 


N.^CKEY  S.  LOEB 

S<hoo1  of  f  ommunicaiions 

NEWMAMPSHIRE.COM 
BIO  DEVELOPMENT  CORP 

.«C0  SIGNS  &  stamps' 


Right  choice:  Nackey  and  William  Loeb 
in  1974,  and  sign  outside  Loeb  School 
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private  secretary,  made  no  secret  of  his 
political  views  and  wanted  to  make  sure 
the  paper  continued  to  give  them  currency. 

In  the  early  1970s,  Loeb  and  his  wife, 
co-owner  Nackey  Scripps  Loeb,  set  up  a 
trust  that  would  inherit  the  couple’s  owner¬ 
ship  upon  either  one’s  death  and  see  that 
the  paper  remain  an  independent  opera¬ 
tion.  ‘They  thought  that  the  potential  for 
chain  ownership  could  affect  their  strong 
editorial  opinions,”  says  Joseph  W. 
McQuaid,  the  paper’s  publisher  and  presi¬ 
dent  and  a  30-year  Union  Z-ear/er  veteran. 

When  William  Loeb  died  in  1981,  half  of 
his  50%  interest  in  the  paper  went  to  the 
tnist,  while  the  other  half  was  used  to  pay 
federal  estate  taxes.  Nackey  Loeb  assumed 
publisher  duties,  and,  in  1999,  set  up  the 
Nackey  S.  Loeb  School  of  Communications. 
When  she  died  the  next  year,  her  half¬ 
ownership  went  to  the  school,  which 
could  accept  the  shares  without  the 
burden  of  estate  taxes. 

The  Loebs  could  have  left  the  ownership 


BY  JOE  STRUPP 

To  SAY  The  Union  Leader  of 

Manchester,  N.H.,  has  influenced 
presidential  campaigns  is  like 
saving  Michael  Jordan  has  had  an  impact 
on  basketball.  For  decades,  the  statewide 
daily  has  tnimpeted  its  political  views 
throughout  its  news  and  editorial  pages 
during  New  Hampshire’s  first-in-the- 
nation  primarv’,  with  impressive  results. 

Wliether  it’s  knocking  out  1972  Dem¬ 
ocratic  front-runner  Edmund  S.  Muskie 
with  stories  that  falsely  charged  him  with 
making  ethnic  slurs  or  helping  conservative 
columnist  Pat  Buchanan  win  the  state’s 
1996  Republican  primaiy.  The  Union 
LtWcrhas  used  its  size  —and  influential 
location  —  to  play  a  major  role. 

And  it’s  no  accident.  Owner  and  Publish¬ 
er  William  Loeb,  who  oversaw  the  paper’s 
operation  from  1948  until  his  death  in  1981, 
made  sure  The  Union  Leader’s  independent 
voice  would  echo  long  after  his  death.  Loeb, 
whose  father  was  Theodore  Roosevelt’s 
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British,  Australian  and  New  Zealand  media-  Stargazing  could  be  the  Sunday  cir¬ 
culation  builder  American  editors  are  looking  for  right  now.  Or  run 
it  mid-week  with  equal  impact. 


"Every  week  leading  show  business  writer  TONY  BRENNA  works  with 
top  psychic  ANTHONY  CARR  producing  the  only  column  providing 
exclusives  on  major  celebrities  -  plus  predictions  about  their  futures. 

"Stargazing  tits  well  into  daily  or  Sunday  entertainment  sections.  It  goes 
behind  the  scenes  in  Hollywood,  fascinates  readers  with  provocative 
predictions  of  what’s  in  store  for  favorite  stars. 


"Tony  Brenna  is  an  internationally  syndicated  journalist  with  40 
years  experience,  the  last  25  spent  covering  show  biz  for  U.S.  national 
publications  and  foreign  media.  Anthony  Carr  is  the  world’s  most 
documented  psychic  whose  predictions  have  appeared  globally-and 
proved  amazingly  accurate. 


Write:  Pacific  Press  International  at  141  South  Detroit  Street, 
Los  Angeles,  CA  90036  for  samples.  E-Mail:  brengun@olympus.net 
Or  Phone:  1-800  553-5190  to  discuss  Stargazing  directly  with 
the  writers. 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 


PHILLIPS  PROPERTIES,  INC. 

ConsultantsTnvestments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett.  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 


GAUGER  MEDIA  SERVICE.  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 

<2I4»  265-93(NI 


Kickonhacher  Vicclia 

f>73  I  lJcsct»  I>r.. 

I  I>csc.>  l>r  .  Dallas.  I  X  1522^ 


NEWSPAPERS  FOR  SAl.E 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 


AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others. 

Free  list.  Bill  Berger.  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 


For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


NEWSP.VPERS  WANTED 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


MICHAEL  D.  LINDSEY 

www.publlcationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


WE  ARE  SEEKING  to  add  several 
large-circulation  newspapers  or  newspaper 
groups  to  our  family  of  award-winning  publi¬ 
cations.  All  information  will  be  held  in  the 
strictest  of  confidence.  For  a  quick  sale, 
send  information  about  your  company  to: 

Box  2412,  Editor  &  Publisher 
770  Broadway  7th  FL.,  NY,  NY  10003 


PUBLICATIONS  FOR  S.VLE 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 

“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


Bl  -  ANNUAL  Palm  Beach,  FL  &  Pennsyl¬ 
vania  quarterly  travel  digests.  Queens,  NY 
&  Upstate.  NY  Pennysavers,  national  vending 
trade  monthly,  Buffalo.  NY  weekly  and 
Long  Island, TVew  York  City  FSBO. 

Kamen  &  CO 
(516)  379-2797 
Kamenandco@aol.com 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


Producing  Top  Values 
For  Publishers  Since  1923 


Over  the  years  we've  pnxiuced  top  values  for  publishing  companies,  in 
thousands  of  transactions  througnout  the  country.  We  have  built  this 
record  on  hard  wcirk,  experience  and  trust,  and  we  welcome  your  call 
to  confidentiallv  discuss  what  we  can  do  for  you  and  your  company. 


John  Crihb  •  Jim  Hicks 
Tom  karavakis  •  (iary  Greene 
Kerry  Murdock 


CRIBB 


&  ASSOCIATES 


Publication  Brokerage  &  Appraisal 


(406)  586-6621 

Bozeman.  Montana 


www.editorandpublisher.com 
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-EQUIPMENT  &  SUPPLIES- 


I-QUIPMENT  FOR  SALE 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)850-7951 
www.newstec.com 


NE\VSR.4CKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Roor,  &  Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


2  GOSS  SSC-4  Highs  folder  consul  decks 
running  $180,000.00/  best  offer 
call  Bob  (631)  231-  6060 

CURRENTLY  AVAIUBLE  FROM  INLAND 

•5-unit  HARRIS  1660  with  double  2:1 
folder,  five  MEG’s  -  price  reduced. 

•  Add-on  Goss  URBANITE  units  -  refurbished 
or  “as  is”. 

•  lO-unit/2 -folder  GOSS  SSC  press  -  early 
1990's.  excellent  condition. 

•8  unit  GOSS  COMMUNITY  with  SSC 
folder  &  4  SSC  units,  very  clean  and  in 
excellent  condition. 

•  Two  6-unit  HARRIS  VISA  presses,  with 
JF25  folder, 

•  NEWS  KING  units  (stacked  or  floor),  upper 
former  for  KJ8,  folders,  drives. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999 
Lenexa,  Kansas  USA  66285 
(913)  492-9050  •  Fax  (913)  492-6217 

PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2”,  21" 

•  New  or  Rebuild  Goss  R.T.P.  42”  +  45” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


CIASSIFIED  ADVERTISERS: 


Ik  vor  im)\  r  skk  a 


('.AT'KCORY  THAT  FITS  YOUR  NEEDS, 


I’l.EASE  CALI.  (IS  .AT 


PRESSES 


GOSS  COMMUNITY 

9  units,  with  SC 

folder,  will  consider  total  package 
or  individual  units. 

May  be  seen  running;  available 
spring-summer  2002. 

Call  Warren 
(252)473-2105. 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International.  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


-INDUSTRY  SERVICES- 


ADMINISTRATIVE 


BOOST  CIRCULATION!!!  If  your  numbers 
are  down,  we  can  help.  We  offer  a  kiosk 
program  that  is  second  to  none.  Need  cir¬ 
culation  gams  and  retention  and  want  to  do 
away  with  telemarketing  churn?  Our  staff 
has  over  20  years  of  circulation  direction 
experience.  Call  (877)  478-8552,  or  email 
kandcent@aol.com 

MOST  MANAGERS  ARE  promoted  with  no 
training.  We  have  30  years  of  industry  ex¬ 
perience  to  help  you  manage  better  and  at¬ 
tain  your  personal  or  career  goals.  Call 
Eric  Riess(510)  526-8524. 


CIRCUIATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


-INDUSTRY  SERVICES- 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing  i 
and  Accounting.  i 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


DYNAMIC  ACHIEVERS.  SPECIALIZING  in 

the  diverse  needs  of  the  Newspaper 
Industry: 

•  Training 

•  Individual  Coaching 

•  Workshops 

•  Projects 

Customized  to  meet  your  needs  and 
budget.  Call  Today  for  a  Free  consulta¬ 
tion.  Carol  Alka  404-261-9968  or  check  us 
out  at:  www.dynamicachievers.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE'S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 


TRAINING 


HISTORICALLY  BUSINESSES  MAINTAINING 

or  increasing  their  advertising  in  a  weakened 
economy  actually  enjoy  greater  short  and 
long  term  prosperity.  The  same  is  true  in 
sales  training.  Allow  ProMax  Training  & 
Consulting,  the  newspaper  specialists,  to 
demonstrate  how  effective  results  oriented 
training  can  be  implemented  immediately  to 
maximize  your  newspapers  productivity, 
profits  and  people.  Call  Mary  Ann  at  (913) 
341-2242  or  visit  us  at  our  website: 
www.promaxtraining.com. 


E&P'S  CLASSIFIED 

the  newspaper 
'^industry’s  meeting^ 
place. 

888.825.9149 


-HELP  WANTED- 


ACADEMIC 


cpiPMpr 

COMMUNICATIONS 

ASSISTANTSHIPS 


The  University  of  Tennessee  seeks 
candidates  with  a  background  or 
an  interest  in  science  communica¬ 
tions  for  assistantships  in  M.S.  and 
Ph.D.  programs.  Contact: 

Dr.  Edward  Caudill 
426  Communications  Building 
College  of  Communications 
University  of  Tennessee 
Knoxville,  TN  37996-0347 


ACCOUNTING 


BUSINESS  MANAGER 

Come  join  a  company  known  for  its  team 
environment,  career  development  and 
strong  business  results.  The  News  & 
Record,  a  100,000  circulation,  7-day  Land¬ 
mark  Communications,  Inc.  newspaper 
serving  metro  Greensboro,  NC,  seeks  a 
business  manager.  The  business  manager 
is  responsible  for  the  overall  finance  and 
accounting  functions  of  the  company  includ¬ 
ing  planning,  budgeting,  forecasting  and  re¬ 
porting.  Candidate  must  be  a  CPA;  experi¬ 
ence  in  public  accounting  a  plus.  MBA  de¬ 
sirable.  Candidate  must  have  at  least  10 
years  of  accounting/finance/business  ad¬ 
ministration  experience  with  at  least  5 
years  of  managerial  experience  with  a  full 
range  of  responsibilities  including  strategic 
planning  and  staff  development.  Newspaper 
experience  essential.  Leadership  skills  in  a 
team  environment  are  essential.  The  business 
manager  reports  to  the  publisher  and 
IS  a  member  of  the  company  leadership 
team. 

Please  submit  a  cover  letter  and  resume  to: 
News  &  Record 

Attn:  Sheby  Luck,  Recruitment  Coordinator 
P.O,  Box  20848 
Greensboro,  NC  27420-0848 
Or  via  E-mail  to:  sluck@news-record.com 


ADMINISI’RATIVE 


BUSINESS  MANAGER  to  handle  all  account¬ 
ing,  human  resources  and  collection  re¬ 
sponsibilities  for  The  Griffin  Daily  News,  a 
seven-day  morning  newspaper  located  35 
miles  south  of  Atlanta.  Must  be  detail- 
oriented,  have  strong  organizational  skills 
with  proficiency  in  Excel  and  other 
spreadsheet  programs  and  be  able  to  handle 
financial  budgeting  and  forecasting.  We 
offer  excellent  compensation  commensu¬ 
rate  with  experience  and  good  benefits, 
Griffin  has  a  wonderful  small-town  atmos¬ 
phere  while  being  close  to  all  the  amenities 
of  Atlanta.  E-mail  resume  to: 

jallen@griffindailynews.com 
or  mail  to  Jennifer  Allen,  The  Griffin  Daily 
News,  P.O.  Drawer  M,  Griffin,  GA  30224. 

''Diin't  lx‘  the  first  pajxr  tD  write  tlie  story; 
he  the  best  paper  to  write  the  story.  .-Inti  I, 
in  turn,  will  play  Ixtter  parts  and  tio  les.s- 
stupiti  movies " 

-Shamn  Stone,  actress,  1999 


888.825.9149 
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;  3^^  -HELP  WANTED- 


ADMINISTRATIVK 


GENERAL  MANAGER 

Add  Inc,  one  of  the  Country's  leading  pub¬ 
lishing  and  printing  companies  is  seeking  a 
General  Manager  for  our  Wisconsin 
location. 

The  position  will  be  responsible  for  over¬ 
seeing  the  daily  operations  of  a  weekly 
community  shopper;  personal  sales  account 
base  management  support  needed. 
The  ability  to  work  with  other  managers  in 
the  group,  promote  cross  sell  and  shared 
promotions  is  essential. 

Preferred  qualifications  include; 

•  Management  experience;  weekly  shop- 
pers/publications 

•  Sales  achievement  track  record 

•  Production  knowledge  and  experience 

•  Business  finances  understanding 

•  Communication  skills/education 

•  Commitment  to  the  organization 

The  ideal  candidates  should  posses  the 
ability  to  build  a  high  performance  team  by 
helping  recruit,  develop  and  retain  top  em¬ 
ployees.  Candidates  should  have  ability  to 
develop  and  implement  strategic  and  tactical 
plans  along  with  profit  planning  for  the 
property. 

Great  earning  potential  and  comprehensive 
benefit  package  as  an  employee  of  our 
company,  you  will  have  the  opportunity  to 
become  an  employee  owner. 

Please  send  resume  to: 

Add  Inc 

Attn:  Human  Resources  Department 
P.O.  Box  609 
Waupaca,  Wl  54981 
Fax:  (715)258-8469 
E-mail;  vsokol@add-inc.com 

PUBLISHER 

We  are  a  small  daily  located  in  a  desirable 
large  zone  5  market.  We  are  searching  for 
hands  on  publisher  with  a  strong  sales 
background.  Publisher  will  also  serve  as  the 
ad  director.  Qualifications  should  include 
sales  management  experience  with  a 
proven  track  record  of  increasing  revenue. 
This  daily  is  part  of  a  larger  group  with 
enormous  opportunities  for  future  advance¬ 
ment.  This  IS  a  career  opportunity. 

Please  respond  to: 

Box  2523,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

GENERAL  MANAGER  for  small  award  winning 
4,000  daily  in  fast  growing.  Zone  6 
recreation  area.  Family  owned.  5-10  year 
experience  in  sales  and  sales  management 
required  with  knowledge  of  all  aspects  of 
newspaper  and  proven  ability  to  team 
tram,  lead  and  build.  Excellent  opportunity 
for  strong  manager  wishing  to  escape  cor¬ 
porate  life,  expand  resume,  and  then  move 
up.  Position  oversees  daily,  two  weeklies, 
resort  magazine,  shopper  &  five  websites. 
Please  send  resume  to: 

Box  2525,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADMINISI'RATIVE 


PUBLISHER 

Midwest  newspaper  group  with  combined 
circulation  8,000  seeks  an  experienced 
publisher  who  understands  all  aspects  of  a 
daily  newspaper.  Strong  background  in  ad¬ 
vertising  helpful.  Solid  market  in  which  to 
work  and  live.  Will  be  part  of  entire  team  of 
Publishers  in  the  group. 

We  need  hands  on  implementer. 

Send  replies  to: 

Box  2532,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 

The  Greenspun  Media  Group,  the  premier 
media  company  in  Las  Vegas,  is  looking  to 
fill  the  following  positions: 

PUBLISHER 

Maggie  Award-winner  Las  Vegas  Life  Maga¬ 
zine  IS  seeking  a  Publisher  with  proven 
leadership.  This  position  is  responsible  for 
all  aspects  of  the  magazine,  including  ad¬ 
vertising,  circulation,  editorial,  design,  mar¬ 
keting,  public  relations  and  promotion. 
Skills  in  strategic  planning  and  implemen¬ 
tation  are  essential. 

PUBLISHER 

Las  Vegas  Weekly,  an  award-winning  alter¬ 
native  news  weekly  is  seeking  a  Publisher. 
This  position  IS  responsible  tor  all  aspects 
of  the  newspaper,  including  advertising,  cir¬ 
culation,  editorial,  design,  marketing,  public 
relations  and  promotion.  Skills  in  strategic 
planning  and  implementation  are  essential. 
Interested  candidates,  please  indicate 
which  position  you  are  applying  for  and 
mail,  fax  or  e-mail  resume/salary  history  to; 

GREENSPUN  MEDIA  GROUP 
John  Ottone,  HR  Mgr. 

2290  Corporate  Circle  Dr.,  Ste.  250 
Henderson.  NV  89014 
FAX;  (702)9524099 
john.ottone@vegas.com 

INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -i-  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  IS  not  for  the  faint-heartedl 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 

MERGERS  &  ACQUISITIONS 
We  are  seeking  to  add  a  regional 
associate.  Ideal  candidate  will  be  well- 
versed  in  all  aspects  of  publishing,  thrive  in 
a  highly  competitive  sales  environment  and 
have  extensive  industry  contacts.  Commis¬ 
sion-based  position  with  outstanding  earnings 
potential.  Contact: 

Larry  Grimes,  President 
W.B.  Grimes  &  Company 
(301)  253-5016,  lgrimes299@aol.com 


ADVERTISING 


ADVERTISING  DIRECTOR 
Need  an  experienced  advertising  sales 
leader  for  a  five-day  daily  newspaper 
located  in  the  beautiful  mountains  of  Northern 
California.  The  ideal  candidate  has  the 
knowledge  and  skills  needed  to  motivate 
salespeople,  generate  new  revenue  ideas 
and  produce  results.  Competitive  compen¬ 
sation  and  benefits  package.  Send  resume 
and  cover  letter  to:  Bruce  Jones,  Publisher, 
Siskiyou  Daily  News,  P.O.  Box  129,  Yreka, 
CA  96097.  FAX  (530)  842-6787. 

CLASSIFIED  AD  DIRECTOR 
We  are  a  large  group  of  weekly  and  daily 
newspapers  in  a  large  market.  We  are 
seeking  candidates  for  the  position  of  clas¬ 
sified  ad  director.  Staff  consists  of  approxi¬ 
mately  20  highly  qualified  inside  sales  exec¬ 
utives.  Qualifications  should  include  inside 
classified  sales  management  experience  in 
a  newspaper  cluster  or  large  suburban 
newspaper  group  and  or  a  large  metro 
shopper  group.  Strong  background  in  a  tel¬ 
emarketing  environment  required.  This  is  a 
key  position  on  our  management  team  and 
reports  directly  to  the  VP  of  sales  and  mar¬ 
keting.  This  position  IS  not  only  high  profile 
but  can  provide  the  opportunity  to  future 
career  growth.  Excellent  financial  package. 

Please  respond  to: 

Box  2524,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor 
New  York,  NY  10003 

CLASSIFIED  ADVERTISING  MANAGER 
For  the  Lexington  Herald-Leader,  circulation 
116,935  daily  and  148,441  on  Sunday.  We 
need  a  high-energy  and  enthusiastic  manager 
with  a  positive  attitude  to  lead  a  staff 
of  20.  Located  in  the  heart  of  bluegrass 
country.  Lexington,  KY  is  a  great  place  to 
raise  a  family.  It's  the  major  financial,  edu¬ 
cational.  cultural,  medical  and  retail  hub  for 
all  of  Central  and  Eastern  Kentucky  plus  being 
the  home  of  the  University  of  Kentucky. 
We  value  our  employees  and  offer  a  salary 
that  IS  competitive  on  both  a  local  and  na¬ 
tional  level  along  with  excellent  benefits  and 
a  great  working  environment.  Respond  by 
sending  resume  and  salary  requirements  to 
Cindy  Frazer,  Employment  Coordinator, 
Lexington  Herald-Leader,  100  Midland  Ave¬ 
nue,  Lexington,  KY  40508. 

Fax  (606)  231-3584 
Or  E-mail:  cfrazer@herald-leader.com 

CLASSIFIED  ADVERTISING  SUPERVISOR 
Supervise  daily  operation,  create  new 
growth  opportunities,  recruit  and  tram  suc¬ 
cessful  team  of  telemarketers.  Must  dem¬ 
onstrate  history  of  sales  and  management 
success  in  newspaper  market.  Forward 
resume  with  salary  history  to: 

Fax:  (631)591-5124 
Attn:  JP 

Suffolk  Life  Newspapers 
P.O.  Box  9167,  Riverhead,  NY  11901 


CIRCITATION 


YOU  CAN  SELL  YEAR-ROUND  IN  THE 
VALLEY  OF  THE  SUN! 

The  Tribune  Family  of  Publications  is  currently 
looking  for  successful  sales  contractors  to 
gam  home  delivery  subscribers  m 
our  suburban  Phoenix  market  For  more  in¬ 
formation,  contact  Todd  Halvorsen  at: 

(480)  898-6326  or  online  at: 
thalvorsen@aztrib.com 


CIRClTvMION 


ASSISTANT  SALES  MANAGER 
Join  a  leader  m  the  business  and  m  the 
community  as  an  Assistant  Sales  Manager 
at  The  Des  Moines  Register.  This  person 
will  report  directly  to  the  Circulation  Sales 
Manager  and  will  be  the  facilitator  of  single 
copy  sales  as  well  as  outside  circulation 
sales.  This  challenging  position  offers  an 
opportunity  for  quick  advancement  to  a 
successful  candidate. 

This  position  requires  a  high  energy  individual 
who  can  move  the  number,  motivate  a 
department  of  sales-onented  professionals, 
and  continually  introduce  and  execute  inno¬ 
vative  ideas  and  programs.  Responsibilities 
include  single  copy,  events,  store-front 
sales,  door-to-door  crew  sales  and  other  di¬ 
rect  marketing  programs  through  a  staff  of 
ten  full-time  employees. 

Candidate  must  have  previous  single  copy 
and  direct  sales,  circulation  marketing  and 
operations  experience.  In  addition  must  be 
proficient  m  Excel  and  Word. 

The  Des  Moines  Register  has  a  circulation 
of  155,000  daily,  and  250,000  Sunday 
and  IS  part  of  Gannett,  the  largest  newspaper 
group  m  the  US  and  expanding  internationally. 
We  offer  a  full  range  of  benefits 
and  growth  opportunity.  Mail  resume  to: 

Human  Resources 
The  Des  Moines  Register 
715  Locust  Street,  Des  Moines,  lA  50309 
Or  Fax  to  (515)  286-2526 
The  Des  Moines  Register  is  committed  to 
diversity  and  proud  to  be  an  equal  opportunity 
employer.  Employment  may  be  contingent  on 
a  pre-employment.  post-offer  drug 
screen. 

CIRCULATION  MANAGER 
Are  you  currently  in  management  or  ready 
to  step  up  to  management?  Successful 
large  circulation  tri-state  shopper  seeking 
manager  .vith  experience  in  staffing,  sched¬ 
uling,  quality  control  for  mail  and  carrier  de¬ 
livery.  Communication  with  Post  Office, 
hand  and  automated  inserting  utilizing 
Kirk-Rudy  equipment.  Company  will  partici¬ 
pate  in  relocation  costs.  Starting  salary 
commensurate  with  experience  S60,000  to 
S90,000.  Call  or  send/fax  resume  to: 
Tri-State  Pennysaver  Group 
Larry  Ross  Weinberger.  Publisher, 'CEO 
101  Executive  Blvd..  Elmsford,  NY  10523 
Ph  (914)  592-5222  or  Fax  (914)  592-3646 

CIRCULATION  DIRECTOR 
Circulation  Director  needed  to  manage  the 
weekly  International  Jerusalem  Post  and  the 
bi-weekly  Jerusalem  Post  magazine.  Candi¬ 
date  should  have  a  proven  track  record  and 
strong  single  copy,  subscription  sales  and 
subscriber  retention  skills.  The  position  is 
based  in  Chicago.  Please  send  resume  and 
salary  requirements  to  :  Circulation  Director 
Competition  -  The  International  Jerusalem 
Post,  401  N.  Wabash  Ave,  Suite  334.  Chi¬ 
cago,  IL,  60611  or  E-mail  information  to: 
srhastings@suntimes.com 

CIRCULATION  DIRECTOR  needed  for  a  7 
day.  20,000  circulation  newspaper.  Great 
opportunity  for  an  experienced  leader  with 
good  people  skills  and  strong  on  sales  and 
service.  (3ood  pay  and  benefits  including 
health,  dental,  401(k),  pension  plan,  etc. 

If  you  are  ready  for  hard  work  and  a  rewarding 
challenge  this  could  be  for  you. 
Send  resume  to  Publisher,  Record-Courier, 
P.O.  Box  1201.  Ravenna.  OH  44266. 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- wvvw.editorandpublisher.com - 
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CIRCUIATION 


CIRCULATION  DIRECTOR 
Suffolk  Publications,  LLC  -  owners  of  the 
Suffolk  News-Herald  and  the  Tidewater 
Shopper  in  Suffolk,  Virginia  -  has  a  great 
opportunity  for  an  aggressive,  self- 
motivated  circulation  executive  who  can 
thrive  in  a  challenging  growth  market.  Re¬ 
sponsibilities  include  growing  our  paid  cir¬ 
culation  consistently  upward  and  perfecting 
our  delivery  processes  for  our  daily  news¬ 
paper  as  well  as  our  two  weekly  shoppers. 
Vl/e  are  looking  for  someone  with  an  abun¬ 
dance  of  creative  energy  and  enthusiasm. 
Positive,  can-do  attitude  is  essential.  Com¬ 
bined  distribution  of  the  daily  and  weekly 
publications  is  29,550.  Suffolk  is  a  quaint, 
yet  vast  and  growing  city  that  is  within  a  30 
minute  drive  to  Virginia  Beach  and  Norfolk. 
Suffolk  Publications,  LLC  is  owned  by 
Boone  Newspaper,  Inc.  We  offer  a  full  ben¬ 
efits  program  and  career  path  opportunities 
for  those  who  achieve.  Send  resume  and 
salary  requirements  in  strict  confidence  to: 
John  DiMambro,  President 
Suffolk  Publications,  LLC 
130  South  Saratoga  Street 
Suffolk,  VA  23434 

john.dimambro@boonenewspapers.com 
EQUAL  OPPORTUNITY  EMPLOYER 

VICE  PRESIDENT  CIRCULATION 
ST.  PAUL  PIONEER  PRESS 
The  Pioneer  Press,  a  metro  Knight  Ridder 
newspaper  in  a  highly  competitive  market, 
IS  seeking  a  dynamic  Circulation  leader. 
The  successful  candidate  will  be  decisive, 
strategic  and  focused  on  the  customer, 
with  a  strong  history  of  circulation  growth 
and  employee  development.  The  VP  Circula¬ 
tion  is  also  responsible  for  managing  a 
transportation  subsidiary  and  participating 
in  significant  community  outreach  efforts. 

A  minimum  of  five  year's  successful  circula¬ 
tion  management  experience  is  required,  in¬ 
cluding  a  collaborative  track  record  working 
with  other  key  newspaper  divisions.  Also  re¬ 
quired  is  a  significant  understanding  of  labor 
law  and  strong  financial/analytical 
skills.  College  degree  is  strongly  preferred. 
The  Twin  Cities  are  known  for  their  educa¬ 
tional  opportunities,  outdoor  recreation  and 
affordable  quality  of  life.  The  Pioneer  Press 
offers  excellent  compensation  and  benefits 
programs.  We  are  an  equal  opportunity  em¬ 
ployer  and  encourage  diversity  in  the  work 
place.  Please  send  your  resume  to: 
Employee  Relations 
St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
FAX:  (651)  228-3197 
E-mail:Resumes@pioneerpress.com 


EDITORIAI. 


ASSISTANT  CITY  EDITOR 
The  Town  Talk  in  Alexandria,  Louisiana 
seeks  an  Assistant  City  Editor.  Will  assist 
with  reporter  assignments,  photo  requests, 
graphic  requests  and  copy  editing  on  the 
afternoon/night  shift.  Must  have  strong 
leadership,  organization  and  communication 
skills.  Five  years  experience  as  daily 
newspaper  reporter  or  editor  preferred. 
Send  resume  with  cover  letter  to: 

Joy  Williford,  The  Town  Talk 
P.O.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail  to:  personnel@thetowntalk.com 
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-HELP  WANTED- 


EDITORIAL 


CHIEF  PHOTOGRAPHER 
The  Daily  Press,  a  28,000  plus  circulation 
morning  paper,  has  an  immediate  opening 
for  a  chief  photographer  to  make  innovative 
photographs  and  manager  our  all-digital 
photo  department.  Successful  candidate 
must  have  2  to  5  years  print  experience, 
knowledge  of  Nikon  Dl,  PhotosShop  and 
Macs.  Organizational  skills  and  ability  to 
guide  and  train  staff  necessary.  The  Daily 
Press  is  located  in  the  High  Desert  of 
Southern  California,  approximately  95  miles 
northeast  of  Los  Angeles.  A  cover  letter 
and  resume,  with  qualifications,  should  be 
sent  directly  to:  Don  Holland,  Daily  Press, 
P.O.  Box  1389,  Victorville,  CA  92393. 

ASSISTANT  CITY  EDITOR 
The  Albuquerque  Journal  is  looking  for  an 
assistant  city  editor  to  work  with  a  team  of 
reporters  covering  courts,  police  and  immi¬ 
gration  issues.  We’re  looking  for  someone 
with  solid  judgment  to  handle  breaking 
news  and  who  can  help  reporters  develop 
and  hone  enterprise  stories.  Replies  to 
Charlie  Moore,  city  editor,  Albuquerque 
Journal,  7777  Jefferson  NE,  Albuquerque, 
NM  87109. 

AWARD  WINNING  small  daily  in  northeastern 
Maryland  has  an  opening  for  a  copy  editor. 
We  emphasize  training  for  career-oriented 
journalists.  We're  looking  for  someone  who 
enjoys  editing  local  news  and  wire,  but  also 
has  some  design  skills  and  is  good  with 
writing  snappy  headlines.  QuarkXPress 
helpful  but  not  essential.  Schedule  is  Sunday 
thru  Thursday,  night  shift,  for  5-day 
morning  paper.  Send  resume  to  Terrence 
Peddicord,  editor,  Cecil  Whig,  601  Bridge 
Street,  Elkton,  MD  21921.  No  calls,  please! 


EDITORIAL 


ASSOCIATE  EDITOR 

Love  the  outdoors?  Love  to  report  the 
news?  Outdoor  Retailer,  the  outdoor  indus¬ 
try's  trade  magazine,  has  a  great  opportunity 
for  an  Associate  Editor.  Responsible  for 
developing  and  maintaining  news  sources 
in  the  outdoor  industry,  writing  under  tight 
deadlines  for  the  magazine  and  website 
and  for  the  magazine’s  show  dailies  at  the 
Outdoor  Retailer  Winter  and  Summer  Expos 
and  other  special  events.  Must  have  strong 
communication  skills  and  minimum  three 
years  daily  newspaper  experience;  journal¬ 
ism  degree  and  outdoor  industry 
knowledge  preferred.  Some  travel  required. 
Salary  low  30s.  Laguna  Beach,  CA,  casual 
environment  close  to  ocean.  Send  resume, 
including  salary  history/ 

requirements  to: 

humanresources@bci-atLcom 
Or  Fax  to:  (770)  777-8780 

COPY  EDITOR/  DESIGNER 
for  lifestyle/entertainment  sections  at  after¬ 
noon  daily.  This  is  an  opportunity  for  candi¬ 
dates  at  entry-level  or  up  to  2  years  experi¬ 
ence  in  copy  editing  and  design.  Quark¬ 
XPress  is  essential;  newspaper  experience 
a  plus.  Resume  and  five  design  sample 
clips  to:  Wade  Kwon,  Accent  Search,  Bir¬ 
mingham  Post-Herald,  P.O.  Box  2553,  Bir¬ 
mingham,  AL  35202. 

HIGHLANDS  TODAY,  Florida's  fastest  growing 
daily  newspaper,  located  in  Sebnng, 
Florida,  is  looking  for  a  news  editor.  Must 
have  a  strong  background  in  community 
journalism,  reporting  and  news  desk/copy 
desk.  Send  resume  to: 

Dave  Bryant,  Highlands  Today 
231  U.S.  27  N.,  Sebnng,  FL  33870 


ADMINISTRATIVE 


ADMINISTRATIVE 


MEDIATT 

MANAGEMENT  J.r 

Recruitment  Specialists 

Some  of  our  current  assignments: 

Retail  Advertising  Manager  -  person  in  sales 
tlepartment  for  ilailv  newspaper  in  Pennst  ivania  (SO.iXM) 
to  ItKl.iMM)  circulation);  need  experienced  sales  manager 
with  strong  people  and  administrative  skills;  solid 
opportunity 

t '.hief  Financial  Officer  -  large  ,shop|ier  anti  weekly 
newspa|xr  group  in  Midwest  seeks  top  financial  person; 
experience  in  multiple  properties  preferred;  excellent 
compensation 

f:all  Center  Manner  -  tapper  Midwest  daily  newspaper 
needs  experienced  manager;  strong  clas.sified  background, 
motivational  and  peojile  skills;  great  company,  benefits  and 
environment. 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  mm2@voyager.net  ■  fax  847.934. 6607 
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EDITORIAL 


EDITOR  needed  for  small,  family-owned, 
6-day  in  eastern  Texas.  Solid  language 
skills.  Quark  pagination,  photos.  Daily  news 
experience  preferred.  E-mail  resume  with 
salary  history  to:  knh@hotmaiLcom. 

BLOOMBERG  NEWS  is  looking  for  top  busi¬ 
ness  news  editors  and  reporters  in  its  Zurich 
bureau  to  cover  big  stories  including 
global  banking,  money  laundering  and 
Switzerland’s  political  integration.  Editors 
must  be  able  to  assign  and  produce 
hard-hitting,  yet  well-written,  stories,  as  well 
as  the  ability  to  read  German.  Reporters 
should  be  hungry  to  sniff  out  breaking  news 
and  work  independently,  in  addition  to 
knowing  German.  Please  send  a  resume 
and  clips  to  Mr.  Parris  Kellermann  at 
pkellermann@bloomberg.net  or  Postfach 
7633,  8023  Zurich,  Switzerland. 

AWARD-WINNING  40,000  daily  needs  re¬ 
lentless,  experienced  local  government  re¬ 
porter  to  come  to  Florida’s  sunny  west 
coast  and  level  the  competition.  You  need 
to  be  smart,  hard-working  and  ready  to  find 
extraordinary  stories.  Send  resume  to: 

Chris  Porter,  The  Charlotte  Sun 
23170  Harborview  Road 
Charlotte  Harbor,  FL  33980 
Or  E-mail  to:  porter@sun-herald.com 

COPY  EDITOR 

The  Press  of  Atlantic  City  has  an  immediate 
opening  for  a  Copy  Editor  on  its  news  desk. 
We  are  an  independent  newspaper  in  a 
growing  region.  Southern  NJ  offers 
seashore,  suburban,  rural  or  small-city 
living,  plus  12  casinos  -  all  accessible  to 
Philadelphia,  New  York,  or  Washington,  DC. 
Primary  responsibilities  involve  editing 
copy,  headline  writing,  page  layout,  and 
pagination,  A  college  degree  and  two  years’ 
experience  in  daily  journalism  required. 

The  paper  provides  opportunities  for  career 
development.  Competitive  salary  and 
benefits.  Send  resume  and  sample  of 
work  to: 

Peter  Brophy,  News  Editor 
The  Press  of  Atlantic  City 
11  Devins  Lane,  Pleasantville,  NJ  08232 
E-mail:  pmb@pressplus.com 

EDITORS 

Two  very  good  business  newspapers  looking 
for  newsroom  leadership  to  get  even 
better.  Awards,  respect  and  a  great  staff 
are  waiting  for  the  right  editors  to  come  in 
and  take  charge.  Great  company  with  lots 
of  opportunities  in  great  cities  across  the 
nation.  Send  resume  and  samples  to: 

Box  2512,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

EDITOR 

Seeking  a  professional  for  the  Editor-in- 
Chief  position  at  a  midwest  Alternative 
Newsweekly.  The  expertise  we  seek  includes 
a  strong  proven  management  background, 
knowledge  in  all  forms  of  Editorial 
including  News,  Feature,  Arts,  and  Music. 
Candidates  must  have  3-5  years  previous 
experience  as  an  Editor  at  a  weekly  paper. 
Send  cover  letter,  resume  and  salary  re¬ 
quirements  to  Box  2533,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor,  New 
York,  NY  10003  or  E-mail  (with  Box#  in 
subject  line)  to: 

hpreuss@editorandpublisher.com 


www.editorandpublisher.com 


Phone:  1-888-825-9149 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


INVESTIGATIVE  REPORTER 

The  Providence  Journal  Company  has  an  opening  for  an  enterprising  reporter  who  would  bring 
computer-assisted  reporting  skills  to  the  work  of  the  investigative  team.  This  reporter  would 
work  independently  and  as  a  team  member  on  both  daily  stories  and  long  term  projects. 
Applicants  should  have  expertise  in  database  and  spreadsheet  managers,  geographic  information 
systems  and  statistical  software,  and  have  the  ability  to  negotiate  data  release  with 
government  agencies. 

To  be  eligible,  you  must  be  currently  located  in  New  England.  We  offer  an  excellent  benefits 
package.  Interested  individuals  should  send  a  resume,  clips  and  salary  history  to: 

TEie  Providence  Journal  Company 
Attn:  Human  Resources  Department 
75  Fountain  Street,  Providence,  Rl  02902 


EDITOR,  JQP  AND  NFC 

The  Association  tor  Quality  and 
Participation  (AQP),  an  affiliate  of  the  Ameri¬ 
can  Society  for  Quality  (ASQ)  is  seeking 
proposals  for  an  Editor  of  the  quarterly  pe¬ 
riodical,  Journal  of  Quality  and  Participation 
(JQP)  and  a  newsletter.  News  for  a  Change 
(NFC),  published  nine  times  a  year.  The 
search  is  for  an  independent  contractor  to 
fulfill  the  editorial  functions  for  both  publica¬ 
tions.  The  contractor  will  be  responsible  to 
the  Managing  Director,  AQP.  For  RFP 
details  and  submission  requirements,  con¬ 
tact:  AQP  Editor  Contract  Search,  c^  Bill 
Tony,  ASQ,  600  N.  Plankinton  Avenue,  P.O. 
Box  3005,  Milwaukee,  Wl  53201-3005. 

Fax:  (414)  298-2504 
E-mail:  wtony@asq.org 

CORPORATE  INTERNET 
CONTENT  MANAGER 

California  newspaper  company  seeks  crea¬ 
tive  self-starter  to  develop,  edit  and  publish 
innovative  and  stimulating  local  content  for 
our  divisions’  websites.  Interacting  with  our 
management  team,  the  Internet  Content 
Manager  will  direct  all  aspects  of  content 
development,  marketing  and  site  design. 
Our  objective  is  to  produce  dynamic  features 
that  are  local  in  focus,  unique  to  our 
websites  and  enhance  our  print  publications. 
Compensation  package  includes  all 
health  and  401(k)  benefits.  Send  resume 
with  samples  of  your  work  and  content  cre¬ 
ativity  to:  alphami@hotmail.com. 

EDITOR 

The  Spokesman-Review  seeks  a  visionary 
coach  as  top  editor  for  a  winning  team  of 
journalists.  We’re  an  innovative,  independent 
110,000  AM  serving  the  Inland  Northwest 
from  Spokane,  WA.  We  seek  an  energetic  and 
experienced  newsroom  leader 
whose  commitment  to  news,  readers  and 
people  will  take  us  to  the  next  level.  Re¬ 
quirements  include  10  years  in  senior 
newsroom  management,  proven  integrity 
and  commitment  to  best  journalistic  prac¬ 
tices.  Submit  resume  and  cover  letter  to 
Publisher  William  “Stacey”  Cowles,  PO  Box 
2160,  Spokane,  WA  99210. 

Email:  staceyc@spokesman.com. 

FAX:  (509)  459-5258.  EOE 

WANTED:  Skeptical,  digging,  tenacious, 
creative  investigative  REPORTER  to 
conduct  investment  research  full-time  for 
San  Francisco  Hedge  Fund.  Not  a  writing 
position.  Must  work  out  of  SF  office.  Email: 
amw@cannellcap.com 

www.editorandpublisher.com 


EDITOR:  twice  weekly  newspaper,  fast 
growing  suburban  area,  south  zone  9.t 
Must  love  to  write,  appreciate  local  news 
while  inspiring  staff  of  six.  tResume,  letter, 
salary  requirements  to: 

Box  2468,  Editor  &  Publisher  Classified, 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
E-mail:  magicstone@mindspring,com 

ESCAPE  the  writing  restrictions  of  the  main¬ 
stream  press.  Do  you  want  the  freedom  to 
write  at  length  about  what  is  really  going  on 
instead  of  writing  the  required  politically 
correct  Pablum  that  poses  as  journalism  at 
the  dinosaur  dailies?  At  The  Rhinoceros 
Times,  NC’s  largest  community  newspaper, 
we  revel  in  investigative-irreverent  reporting 
and  laugh  at  political  correctness.  We  are 
growing  while  our  competitors  are  shrinking 
because  we  call  ’em  as  we  see  'em.  Check 
us  out  at  rhinotimes.com  and  if  you  like 
what  you  see,  send  your  resume  and  clips 
to  John  Hammer,  P.O.  Box  9421,  Greens¬ 
boro,  NC  27429  or  E-mail  us  at: 

rachelbailey@rhinotimes.net 

FEATURES  EDITOR 

The  Santa  Barbara  News-Press,  a  daily  of 
about  50,000,  is  seeking  a  skilled  and  en¬ 
thusiastic  features  editor  to  lead  a  highly 
talented  team  of  writers  and  designers  in 
overhauling  the  Life  Section  lineup  and  re¬ 
designing  the  paper’s  weekly  entertainment 
magazine.  We  want  to  better  serve  and  re¬ 
flect  this  fun,  vibrant  and  involved  community, 
which  has  lots  of  night  life,  a  strong  social 
scene  and  top-notch  fine  and  performing  arts. 
We’re  looking  for  someone  with 
lots  of  energy  and  creativity  who  likes  to 
get  out  in  the  community.  To  apply,  send 
resume,  cover  letter  and  work  samples 
ASAP  to:  Managing  Editor  Jesse  Chavarria, 
P.O.  1359,  Santa  Barbara,  CA  93101. 
E-mail  to:  jchavarria@newspress.com. 

SPORTS  EDITOR 

Want  to  work  at  a  daily  newspaper  with  sizzle? 
The  Trentonian  in  Trenton,  NJ  is 
seeking  a  career-minded  individual  for  the 
top  job  in  the  Sports  Department  in  this 
50,000  seven-day  daily.  The  sports  editor 
will  manage  a  staff  of  reporters  committed 
to  providing  the  best  sports  coverage  from 
high  school  to  professional.  Candidates 
should  have  three  to  five  years  experience 
and  be  able  to  manage  in  a  competitive  en¬ 
vironment.  Cover  letter  and  resume  to: 

Dave  Bonfield,  Publisher,  The  Trentonian 
600  Perry  Street,  Trenton,  NJ  08618-3996 


FINANCIAL  STAFF  WRITER 
Looking  for  a  place  where  your  writing  abili¬ 
ties  and  knowledge  of  financial  market 
trends  are  appreciated? 

We  are  the  Weiss  Group,  Inc.  located  in 
sunny  Palm  Beach  Gardens,  FL,  and  we 
seek  a  talented  writer  to  join  our  30  year 
old,  successful  organization! 

This  individual  will  have  full  responsibility  for 
researching  and  writing  electronic  and/or 
print  newsletters.  Candidate  must  have  a  4 
year  degree  in  finance  o'  journalism;  knowl¬ 
edge  of  financial  markets  and  economic 
theory;  and  a  good  grasp  of  current  events 
required.  Advanced  economics  degree  or 
CFA  IS  a  plus!  A  creative  writing  background 
IS  a  plus! 

E-MAIL  YOUR  RESUME  TODAY! 

Please  reference  WRITER  in  the  subject  line 
Corporate  Recruiting  Department 
Iobs@weissinc.com 
Find  out  more  about  us: 

www.safemoneyreport.com 

Habitat  for  Humanity  International 
COMMUNICATIONS  COORDINATOR 
Latin  America  and  the  Caribbean  region 
San  Jose,  Costa  Rica 

Spread  the  news  of  Habitat  for  Humanity’s 
work  in  Latin  America  and  the  Caribbean! 
Tram  national  staff  in  media  relations,  how 
to  be  effective  spokespeople  and  advo¬ 
cates  for  adequate  housing  and  communi¬ 
cating  the  corporate  image  to  the  public. 
Research  and  write  text  for  HFHI  publications. 
Provide  editing  assistance  with  translations. 
Must  have  a  Bachelor’s  or  equivalent  experi¬ 
ence,  two  years  relevant  work 
experience,  fluency  in  English  and  Spanish, 
travel  30%.  Compensation:  $800-r  per 
month,  housing/utilities,  other  benefits. 

To  apply,  send  resume/cover  letter  refer¬ 
encing  #1610E  to  IPP@hfhi.org  (no  attach¬ 
ments)  or  fax  (229)  924-0641  or  mail: 
HFHI,  International  Staffing,  322  W.  Lamar 
Street,  Amencus,  GA  31709.  Apply  by  Feb¬ 
ruary  11.  www.habitat.org 


Small  Times  Media  is  the  first  media  company 
devoted  entirely  to  the  fast-growing 
small  tech  industry  -  nanotechnology  and 
microsystems.  We  report  on  the  people, 
companies  and  institutions  leading  the 
world’s  next  era  of  technological  advance¬ 
ment.  Our  staff  of  former  daily  newspaper 
journalists  produces  a  bimonthly  magazine  ^ 

and  daily  news  Web  site.  Leader  in  Sioux  Falls,  SD,  seeks 

^  .  an  aggressive  reporter  to  cover  public  safety 

We  are  looking  for  a  full  time  staff  writer  jg^^  ^g  enterprise 

who  can  cover  technical  subjects  in  a  precise  j^at  breaks  ground  on  page  lA.  And 
yet  conve^rsational  tone.  Assignments  ^g  top-notch  breaking  news  coverage 
would  include  breaking  nevvs,  feature  stories  ^  reporter  who  knows  how  to  get  all 

and  profiles  on  industry  leaders,  ^j^g  (jgtails  on  deadline.  As  South  Dakota’s 

cutting  edge  product  developments,  and  jargest  newspaper,  we  travel  the  state  - 

continuing  coverage  of  developments  in  ac-  ^(^g  (;ountry  -  to  bring  our  readers  the 
ademia,  the  investment  community,  in  gov-  stories  they  care  about.  We’re  a  Gannett 

ernment  and  industry.  newspaper  with  excellent  benefits  and  we 

We  are  looking  for  a  writer  with  solid  business  value  diversity  in  the  workplace.  Apply  to: 

credentials  (at  least  5  years  national  Randell  Beck,  Executive  Editor 

writing  experience)  including  the  ability  to  200  S  Minnesota  Avenue 

write  about  the  big  picture  market  perspec-  PgH^  gp  57102 

tive.  Knowledge  of  small  technologies  is  a  Or  E-mail:  rabeck@argusleader.com 

plus,  but  not  required.  You  should  be  deadline 

oriented,  work  well  in  a  small  group,  _  ~ 

and  value  flexibility.  For  more  information  or  ciassifled  .\dvertisers: 

to  be  considered  for  this  opportunity,  contact  if  \(iu  ikm  1  yi-  a  catesorN  Ihal  tit.  \our  nmls. 

Mario  Pabst  at  (734)  528-6133  or  pka.y  call  ii.s  at 

marlopabst@ardesta.com  s,s,s  -,szs  -  n  i-i‘) 
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EDITORIAL 


NEWS  WRITER:  The  Free  Times  is  looking 
for  an  energetic,  hungry  reporter  to  write 
and  report  timely  and  relevant  up-front 
news  and  cover  stories.  Some  experience 
as  a  writer  required,  knowledge  of 
Cleveland  preferred.  To  be  considered,  you 
must  send  a  letter  with  salary  requirements, 
resume,  AND  clips/samples  to  Editor,  Cleve¬ 
land  Free  Times,  1846  Coventry 

Road,  Suite  100,  Cleveland  Heights,  OH 
44118,  Fax  (216)  321-6190,  or  E-mail  to: 
Lchamberlain@freetimes.com 
We  value  diversity  -  all  opportunities  equal 

NEWSNET  EDITORIAL  DIRECTOR 
The  Brigham  Young  University  Daily  Universe 
and  NewsNet  have  a  full-time  opening 
for  an  editorial  director.  The  successful 
candidate  will  supervise  the  work  of  full¬ 
time  assistants  and  of  students  involved  in 
producing  print  products  and  on-line  news 
programs  in  cooperation  with  faculty  teaching 
the  academic  courses  in  those  areas.  In 
a  mentoring  environment,  the  editorial  di¬ 
rector  will  direct,  teach,  encourage  and 
counsel  class  members  and  student  staff 
members  as  they  gather,  interpret  and  deliver 
news  for  various  traditional  and  new 
media  sources  including  newspaper,  maga¬ 
zine  and  on-line.  The  position  requires  pro¬ 
fessional  expertise  in  news  management, 
reporting,  writing  and  editing.  Experience  in 
photography,  graphics,  online  publishing 
and  related  skills  are  beneficial. 

For  further  information  please  view  the  web 
site  at  www.byu.edu  under  the  employment 
tab  or  by  E-mail  to  Jim.Kelly@byu.edu  or  by 
telephone  at  (801)  378-1379. 

POSITION  AVAILABLE:  EDITOR 
United  Auto  Workers  (UAW)  seeks  editor  for 
award-winning  membership  magazine  with 
1  million-f  circulation.  We  cover  our  members 
in  manufacturing,  health  care,  education,  pub¬ 
lic  service,  and  other  industries, 
plus  a  wide  range  of  social  and  political 
issues. 

Proven  track  record  as  editor  and  writer  re¬ 
quired,  and  ability  to  lead  team  of  writers, 
designers  and  illustrators.  Compensation  in¬ 
cludes  competitive  salary  plus  vacation, 
holidays,  health  care,  pension  401(k)  plan 
and  other  benefits. 

Resume,  writing  samples  and  references 
to:  Frank  Joyce,  UAW  Public  Relations, 
8000  E.  Jefferson,  Detroit,  Ml  48214. 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING  Fax:(646)654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  H  PR  EUSS  EDITORANDPU  BLISH  ER.COM 


-HELP  WANTED- 


EDITORIAL 


REPORTER 

The  Daily  Press,  a  28,000  plus  circulation 
morning  paper,  has  an  immediate  opening 
for  an  aggressive,  enterprising  reporter  to 
cover  general  assignment,  city  government  | 
and  occasional  features.  A  Bachelor's  de¬ 
gree,  knowledge  of  AP  style  and  critical 
thinking  skills  required.  Previous  reporting 
experience  and  photo  skills  preferred.  Can¬ 
didates  must  pass  AP  style  test,  repor-  i 
ting/writing  test  and  spelling  test.  The  Daily  ! 
Press  is  located  in  the  High  Desert  of  I 
Southern  California,  approximately  95  miles  I 
northeast  of  Los  Angeles.  A  cover  letter  ; 
and  resume,  with  qualifications,  should  be  ' 
sent  directly  to:  Don  Holland,  Daily  Press,  i 
P.O.  Box  1389,  Victorville,  CA  92393. 

INTERNSHIPS:  U  OF  ILLINOIS/SPRINGFIELD 
Spend  next  spring  covering  Illinois  govern¬ 
ment  and  politics  in  a  Statehouse  bureau 
mentored  by  professional  journalists,  in  the 
University  of  Illinois/Springfield’s  one-year 
MA  Public  Affairs  Reporting  program. 
Tuition  wavers,  $3,000  stipends  during  in¬ 
ternship.  Applications  due  April  1st. 
Contact:  Charles  Wheeler,  PAC  326,  UlS, 
Springfield,  IL  62794-9243. 

Phone:  (217)  206-7494.  E-mail: 
wheeler.charles@uis.edu.  PAR  Home  Page: 
www.uis.edu/publicaffairsreporting/.  EOE 

The  Asian  Wall  Street  Journal,  a  Dow  Jones  , 
publication,  seeks  candidates  for  the  follow¬ 
ing  position: 

DEPUTY  MANAGING  EDITOR 
WEEKEND  JOURNAL 

This  job,  based  in  Hong  Kong,  involves  edit¬ 
ing  and  rewriting,  as  well  as  brainstorming 
story  ideas,  writing  headlines,  organizing 
art  and  overseeing  the  design  of  pages. 
The  AWSJ’s  Weekend  Journal  section  runs 
feature  articles  on  culture,  travel,  lifestyle, 
food,  wine,  careers  and  personal  finance, 
and  has  its  own  reporting  staff.  The  suc¬ 
cessful  candidate  should  have  experience 
encouraging  and  coaching  reporters;  have 
a  demonstrated  ability  to  conceptualize  and  ' 
craft  feature-length  pieces;  and  have  solid 
experience  in  production  and  layout.  Famili¬ 
arity  with  Asia  and  Asian  language  skills  are 
a  plus.  Please  send  resumes  and  clips  to: 
Stephanie  Wood,  Managing  Editor 
Weekend  Journal 
The  Asian  Wall  Street  Journal 
G.P.O.  Box  9825,  Hong  Kong 
Fax:  011  (852)25734579 
E-mail:  stephanie.wood@awsj.com 


UMCONNECTION  SEEKS  REPORTERS 
UMConnection,  the  newspaper  of  the 
United  Methodist  Church  in  the  Baltimore- 
Washington  area,  is  seeking  reporters.  Cor¬ 
respondents  should  have  writing  experi¬ 
ence  and  be  committed  to  objective  repor¬ 
ting.  Most  stories  are  assigned.  Payment  is 
per  story  and  is  competitive  with  other 
top-notch  religious  publications.  It  is  helpful 
for  correspondents  to  know  and  love  the 
United  Methodist  Church.  Taking  photos  re¬ 
quired.  Correspondents  should  be  available 
for  periodic  meetings  and  training.  The 
UMConnection  reflects  the  church’s  diversity 
and  ethnic  writers  should  apply.  Submit 
writing  samples  to  Melissa  Lauber  at: 
mlauber@bwcumc.org 
Or  Fax  to  (410)  309-9794 


EDITORIAL 


STAFF  WRITERS 

New  Times,  the  nation's  largest  publisher 
of  alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  reporters  who  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidates  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
MANAGING  EDITOR 

Immediate  opening  for  a  community 
focused,  managing  editor.  Job  requires  an 
excellent  sense  of  local  news,  layout  and 
pagination  skills,  the  ability  to  manage  re¬ 
porters,  establish  beats  and  make  story  as¬ 
signments.  Conservative  Northern  California 
readership.  Quark,  Photoshop  and  digital  pho¬ 
tography  skills  a  must.  Contact  Bruce 
Jones,  publisher,  Siskiyou  Daily  News,  P.  0. 
Box  129,  Yreka,  CA  96097  or: 

Phone:  1-800-540-5905. 

E-mail:  publisher@siskiyoudaily.com 


MARKEIING 


MARKETING  DIRECTOR 
Publishing  company  headquartered  in  Spar¬ 
tanburg,  SC  is  currently  seeking  a 
Marketing  Director  to  manage  all  marketing 
functions  for  18  newspapers.  Bachelor's 
degree  in  Marketing/Business  with  at  least 
5  years  experience  in  the  newspaper  industry- 
necessary.  Responsibilities  include  de¬ 
veloping  sales  and  marketing  materials  using 
Power  Point  and  research  from 
Clairitas;  development  of  formal  and  in-the- 
field  sales  training  for  sales  professionals 
with  various  levels  of  skills  and  experience; 
aggressively  selling  all  group  newspapers 
to  major  and  national  advertising  clients. 
Candidate  must  be  seif  motivated  and 
willing  to  work  closely  with  senior  corporate 
management,  publishers  and  advertising 
sales  associates.  Overnight  travel  required. 
Salary  based  on  experience.  Interested  can¬ 
didates  should  send  resume  to:  P.O.  Box 
6306,  Spartanburg,  SC  29304. 


PRESSROOM 


PRESSMEN  needed  for  growing  Colorado 
community  newspaper.  24,000  am  daily 
with  commercial  printing  operation.  Goss 
Urbanite,  running  4  section  papers.  Come 
join  a  dedicated  staff  and  management 
team.  Competitive  wages,  125  Cafeteria 
Plan,  paid  vacation  and  relocation 
expenses.  Contact:  Kevin  Kocher,  Production 
Manager,  Greeley  Tribune,  P.O.  Box 
1690,  Greeley,  CO  80632,  (970) 

352-0211  or: 

kocher@greeleytrib.com 


PRESSROOM 


PRODUCTION  MANAGER 
The  Daily  Progress  has  an  opening  for  a 
production  manager.  This  position  is  re¬ 
sponsible  for  all  phases  from  pre-press  to 
packaging.  Also  responsible  for  maintenance 
and  safety  at  physical  plant, 
grounds.  Responsible  for  recruitment,  hiring, 
supervision  of  approximately  27  employees. 
Letter,  resume  to  Lawrence 
McConnell,  publisher.  The  Daily  Progress, 
P.O.  Box  9030,  Charlottesville,  VA  22906. 


PRODUCTION/'l  ECU 


PRODUCTION  DIRECTOR 
Must  have  demonstrated  expertise  with 
color  web  press,  mailroom  operations, 
commercial  printing  sales  solicitation  and 
implementation.  Send  letter,  resume,  salary 
history,  work  samples  to  John  Brewer,  pub¬ 
lisher,  Peninsula  Daily  News,  305  W.  First 
Street,  Port  Angeles,  WA  98362, 

www.peninsuladailynews.com 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


SALES 


MAGAZINE/NEWSPAPER  PRO 
Sales  experience  and  contacts  in  the  maga¬ 
zine  and  newspaper  publishing  industry. 
Several  niche  publications  in  the  gaming 
and  airlines  industry  looking  to  expand.  Tre¬ 
mendous  opportunity  for  the  right  person. 
Must  be  highly  motivated  and  willing  to  ex¬ 
pand  income  with  bottom  line  growth  in  the 
publications.  Position  requires  hands  on  ex¬ 
perience,  strong  contacts  and  a  talent  for 
getting  to  the  decision  maker.  Independent 
reps  encouraged  to  apply.  Fax  cover  letter 
and  resume  to  Attn:  Sales  Manager: 

(702)  798-5819 


ADMINISIRATIVE 


EXPERIENCED  PUBLISHER,  dailies  and 
weeklies,  seeking  position  in  Zone  4  or  6. 
20  years  of  P&L,  budgeting  and  sales  expe¬ 
rience.  Results  oriented,  good  reference. 

Call  (704)  225-8680 
Or  E-mail:  jlowmanl@carolina.rr.com 

PROFESSIONAL  with  12  years  community 
newspaper  management  (daily/weekly) 
seeks  new  challenge  as  publisher,  GM  or 
department  head.  Solid  experience  in  all  de¬ 
partments.  Available  immediately. 

(970)  704-1402  or  kwt@sopris.net 


CIRCUIATION 


EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  New  York. 

Phone/Fax  (631)588-2735 


The  newspaper  industry's  .VffT/.VC  place, ' 


SALES 


BUSINESS  DEVELOPMENT  MANAGER 
Add  Inc,  a  division  of  Journal  Communica¬ 
tions,  is  seeking  Business  Development 
Managers  for  our  Wisconsin,  Vermont,  Flori¬ 
da,  Ohio  and  Connecticut  locations. 

The  successful  candidate  will  assist  with 
the  implementation  of  creative  sales  and 
marketing  plans  focusing  on  the  key  com¬ 
ponent  of  targeted  potential  account  pres¬ 
entations.  Responsibilities  include  the  fol¬ 
lowing: 

•  Assist  managers  to  achieve  sales  goals 
and  produce  results 

•  Help  to  identify  customers  through  outside 
resources 

•  Spearhead  the  implementation  of  the 
Creative  Sales  and  Marketing  Plan 

•  Assist  the  managers  to  gather  data,  con¬ 
duct  research  and  interviews  with  current 
or  potential  customers  with  the  goal  of 
producing  new  incremental  revenue 

•  Visit  customer  sites  with  managers 

•  Recommend  ideas  to  property  managers 
for  upgrading  current  products  or 
creating  new  product  items 

•  Provide  sales  information,  statistics,  re¬ 
search,  surveys  and  other  valuable  infor¬ 
mation  that  will  allow  the  sales  people  to 
sell  professionally  and  confidently 

The  ideal  candidate  should  posses: 

•  Strong  sales  background,  track  record  of 
success  required 

•  Excellent  oral  and  written  communication 
skills 

•  Weekly/shopper  publication  experience 
preferred 

•  Organizational,  problem  solving  and  deci¬ 
sion  making  ability 

•  PowerPoint,  ACT,  word,  excel  working 
knowledge 

•  College  degree  preferred 

Great  earning  potential  and  comprehensive 
benefit  package  as  an  employee  of  our 
company,  you  will  have  the  opportunity  to 
become  an  employee  owner. 

•  Please  specify  location  preference 
Send  cover  letter  and  resume  to: 

Add  Inc 

Attn:  Valery  Sokol,  Human  Resources 
P.O.  Box  609 
Waupaca,  Wl  54981 
Vsokol@add-inc.com 


CREATIVE  REPORTER  with  wordsmith  abilities 
and  experience/contacts  in  Brooklyn 
and  Queens  seeks  editor/reporter  job.  Call: 
(917)407-6852 


NEWS  MANAGEMEN 1 

NATIONAL  AWARD  WINNING  Internet  pub¬ 
lishing  professional  seeks  senior  role  in  a 
major  news  organization  where  my 
strategic  and  operational  abilities  can  be 
harnessed  to  direct  online  news  operations 
toward  profitability.  Resume  posted  at: 
www.mojoweb.com/resume/ 

E-mail:  pmckenna@mojoweb.com 


PHOrOGRAPHY 


VETERAN  PHOTOJOURNALIST.  Bi-lingual.  Ma¬ 
jor  daily  newspapers  include  Cleveland  Plain 
Dealer,  Boston  Globe.  Seeking  permanent,  f/t 
position.  Email:phodogl@aol.com 
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-POSITIONS  WANTED- 


EDITORIAL 


No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives, 
Circulation  Managers,  Marketing  Managers,  Advertising 
Agency  Executives,  New  Media  Executives,  etc. 

Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
U.S.  and  Canadian  newspaper  industry 

It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our 
CD-ROM  makes  finding  data  and  compiling  lists  easier  than 
ever. 

Customize  Your  Search  By  Any  Field 

Search  newspapers  by  Titles,  Personnel  Names,  City,  State, 
County  and  Zip  Codes.  Search  for  special  topic  editions; 
Religious,  Ethnic,  Alternative.. ..and  much  more! 


*  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  ^ 

to  your  PC  in  a  wide  range  of  file  r 

formats.  Customize  mailing  lists  for 

each  of  your  communications  projects  _ 

from  traditional  mass  mailings  to  broadcast 
e-mails  to  telemarketing.  Create  your  own  contact 
management  database  with  applications  like  Act  or  Access. 

*  CD-ROM  Sections 

The  Year  Book  CD-ROM  lists  over  90,000  personnel  names 
including  all  U.S.  Dailies,  U.S.  Weeeklies,  Canadian  Newspapers, 
Foreign  Newspapers  and  Mechanical  Equipment  sections... 

...  names  of  contacts  and  their  areas  of  responsibility,  plus  other 
critical  information  about  newspapers,  newspaper  suppliers  and 
service  companies 

SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of  RAM  minimum,  SVGA  Monitor  or 
higher,  10  MB  available  hard  drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7  or  later, 
2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space.  DOS  -  VGA  monitor  or  higher,  DOS  3.3  or 
higher,  Microsoft  CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)  336-4380  ext.  1  or  order  online  at  vvww.editorandpublisher.com 


EAp^s  tirternotioj^l  Year  Book  is  thefurt^ofitative  source  te 
need  tb  reach  aira  the  information  you  need  to^know  ~  nenrsi 


YEAR  B(X: 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation. 


r|  L  ^ 

U.S.  &  Canadian  Dailies 

U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

Foreign  Newspapers 

News,  Picture  &  Syndicated  Services 


I  •  Equipment/Interactive  Products  &  Services  subscription  rates,  mechanical 


specs,  equipment,  news  services 


V'JL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications;  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


:  -OL.  3 

'  •  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 
Groups,  Services,  Shopper  and  Niche  Publications. 
Name,  Title,  Company,  Phone,  City  &  State 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


Call  1  -888-61 2-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


The  Day/  New  Londoi^Conn. 

Owner's  will  was  kwajf  to  ensure 


BY  JOE  STRUPP 

Free  of  the  profit 
pressures  common  to 
publicly  held  com¬ 
panies,  The  Day's  margins 
are  allowed  to  run  in  the 
10%-to-12%  range, 
leaving  more  money  for 
capital  improvements, 
raises,  equipment  —  and 
community  services.  This 
year,  the  New  London, 

Conn.,  newspaper  plans  to 
give  scholarships  to  a  local 
play  group,  toys  to  a  child-care 
center,  and  fruits  and  vegetables 
to  an  area  shelter.  Theodore 

In  fact,  the  paper's  nonprofit  Man  with 
Bodenwein  Public  Benevolent  Foundation 
will  hand  over  some  $300,000  to  nearby 
charities  —  as  it  does  eveiy  year.  It’s  part 
of  an  arrangement  set  forth  in  the  wall  of 
Theodore  Bodenwein,  The  Day's  owner 
and  publisher  from  1891  to  1939. 

“The  intent  of  the  will  is  that  the  paper 
be  more  than  an  information  vehicle  to  the 
region  it  serves,”  says  Gary  Feurugia,  who 
became  the  paper’s  editor  and  publisher 
this  month.  “It  allows  us  to  focus  on  what’s 
right  for  the  community,  not  the  most 
profit-making.” 

Upion  Bodenwein’s  death,  ownership  was 
given  to  The  Day  Trust,  a  permanent  entity- 
overseen  by  a  board  of  trustees,  w'ho  also 
serve  on  the  new  spaper’s  board  of  directors. 
A  stipulation  in  the  will,  reprinted  in 
Gregory  N.  Stone’s  2000  book.  The  Day 
Paper:  The  Story  of One  of  America 's  Last 
Independent  Newspapers,  allow-s  the  paper 
to  be  sold  only  if  it  fails  to  be  profitable  for 
tw-o  consecutive  years. 

The  board  is  responsible  for  investing 
The  Day's  profit  back  in  the  newspaper  and 
for  issuing  dividends  to  the  Bodenwein 
foundation  four  times  a  year. 

The  Day  still  has  to  watch  its  revenue 
and  pay  taxes  like  any  other  newspaper. 
Signs  that  it,  too,  can  be  hurt  by  recession 
are  an  increase  in  home-delivery  rates  this 
year  and  buyouts  offered  to  56  employees 
that  are  expected  to  save  $750,000. 

Circulation  has  been  virtually  flat 
recently,  with  the  daily  figure  down  to 


41,290  in  September  2001  from 
41,743  in  September  2000 
and  the  Sunday  number 
down  to  47,022  from 
47,225  over  the  same 
period. 

But  The  Day's  profit 
has  been  good  enough 
that  it  plans  to  launch  a 
Sunday  magazine  with 
a  TV  bwk  March  3. 
Mary-Jane  McGinnis, 
chief  of  staff  and  human- 
resources  director,  declines 
to  reveal  the  paper’s  salary' 
scale,  but  says  paychecks  are 
xlenwein;  “competitive.”  No  layoffs  have 
1  iron  will  occurred  since  the  early  1990s 
and  the  paper’s  work  force  stands  at  400, 
an  increase  of  about  25  since  1995. 

“It  makes  it  infinitelv  easier  to  create  a 


quality  paper  w'hen  you  don’t  have 
demands  for  such  high  profitability  ,” 
Farrugia  says.  “It  allows  you  to  be  focused 
on  what’s  important.” 

Still,  Day  executives  say  they  cannot 
allow'  the  lower  financial  demands  to  make 
the  paper  complacent.  “You  can  become 
like  a  public  utility  that  isn’t  striving  to  be 
better,”  says  Reid  MacCluggage,  editor  and 
publisher  from  1984  to  2001.  “You  have  to 
be  mindful  of  that  every'  day.” 

In  his  will,  Bodenwein  stressed  an 
independent  approach  to  news  coverage, 
which  executives  say  allows  the  paper  to 
take  unpropular  stands.  One  example  was 
The  Day's  critical  coverage  of  a  local  Indian 
casino  several  years  ago  that  accused  the 
owners  of  hiring  former  criminals  and 
exposed  the  past  legal  troubles  of  the  chief 
operating  officer. 

After  the  stories  ran,  the  casino  pulled 
several  hundred  thousand  dollars’  worth  of 
advertising  and  refused  to  distribute  the 
paper  within  the  casino  resort.  The  Day  lost 
about  $500,000  ov'er  two  years  before  the 
advertising  returned,  but  it  stood  behind  its 
reporting  the  entire  time.  “It  was  a  fairly  big 
hit  for  us,”  MacCluggage  recalls.  “But  we 
were  able  to  take  it  because  we  didn’t  have 
to  answer  to  anvone  else.”  11 


Legal  and  legislative  issues 

The  cancer  establishment 

The  politics  of  cancer 

Complementary  and  alternative  medicines 

A  positive  end  to  life 


There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  a  letter  stating  why 
you  wish  to  attend,  a  letter  of  support  from  your  supervisor,  a  brief  bio,  and  a  clip  or  audio  or  VHS  tape 
(if  you’re  an  editor  send  a  sample  ol  work  you’ve  edited).  Applications  will  not  be  returned.  Applications 
must  be  received  by  3  p.m.  February  1 .  Send  applications  to  National  Press  Foundation,  Cancer, 

1211  Connecticut  Ave.,  NW,  Suite  310,  Washington,  D.C.  20036.  E-mail  is  npf@nationalpress.org. 

Fax  is  202-530-2855.  Call  for  information  at  202-721-9106.  Latest  details  always  on  our  web  site, 
www.nationalpress.org. 

This  program  is  underwritten  by  a  grant  from  Pfizer,  Inc. 

The  National  Press  Foundation  is  a  non-profit  educational  foundation 


000 National  Press  Foundation 

CANCER 

A  Free  Four-day  Seminar  for  Journalists  —  March  10-13,  2002 
In  the  Center  of  Washington,  D.C. 

1 5  All  Expenses-Paid  Fellowships  Available 

Cancer  has  become  the  most  feared  word  in  modern  America.  Over  8  million  living  Americans  have 
been  diagnosed  with  it.  And  cancer  will  soon  surpass  heart  disease  as  the  No.  1  cause  of  death  in  the 
United  States.  Millions  of  dollars  are  being  spent,  and  whole  industries  have  grown  up  around  the 
disease.  It’s  a  story  of  sadness  -  and  great  hope.  The  National  Press  Foundation  is  offering  1 5  fellow¬ 
ships,  including  airfare,  hotel  and  most  meals,  to  competitively  selected  journalists  for  this  program  in 
Washington,  March  10-13.  Speakers  will  include  well-known  academic,  research  and  scientific  experts. 
This  is  a  must  program  for  health,  science  and  lifestyle  journalists. 

Topics  being  considered: 

•  Basic  science  and  what  we  know  about  cancer 

•  The  global  extent  of  the  disease 

•  The  latest  discoveries,  therapies  and  treatments 

•  Cancer  and  the  environment 

•  Causes,  associations  and  genetics 
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Prepress  suppliers,  in  search  of  viability,  seek  broader 
product  lines,  markets,  and  economies  of  scale 

BY  MARK  FITZGERALD 

PHOENIX 

Their  market  is  shrinking,  their  once-impressive 
margins  are  falling  nearly  to  the  levels  of  supermar¬ 
kets,  and  their  customers  expect  them  not  only  to  pro¬ 
vide  more  hand-holding  than  ever  but  also  to  finance 
the  industry’s  research  and  development  (R&D). 

So  why  do  vendors  stay  in  the  newspaper  prepress  business?  “I 
guess  you  kind  of  get  hooked  on  newspapers,”  John  Barry,  president 
and  CEO  of  Brainworks  Software,  Sayville,  N.Y.,  said  during  the 
recent  Newspaper  Association  of  America  SuperConference  here. 


Addiction  is  as  good  an  explanation  as 
any.  David  Frenkel  said  his  company, 
which  sells  editorial,  classified  advertising, 
and  business  software,  was  luck>'  to  have  a 
financial  backer  who  knows  —  and  actually 
likes  —  the  industry'.  “The  vanilla  VCs 
[venture  capitalists]  who  have  heard  about 
the  newspaper  business  or  have  been  in  it 
once  are  usually  cured  for  two  lifetimes,” 
said  Frenkel,  chief  operating  officer  of 
Media  Command  Inc.,  Tampa,  Fla. 

Certainly,  fewer  prepress  suppliers  are 
w'illing  or  able  to  contend  in  a  shrinking 
market,  as  newspapers  fold,  merge,  and, 
especially,  form  clusters  with  centralized 
production.  It’s  been  a  long-term  trend, 
said  David  M.  Cole,  a  newspaper  consultant 
who  publishes  The  Cole  Papers  newsletter: 
“There  weren’t  a  whole  lot  of  system  sales 
before  March  [2001],  when  we  realized 


how  badly  things  were  going  to  go,  and 
Sept.  11  knocked  out  about  a  dozen  projects 
I  personally  know  about.” 

Supplier  consolidation  is 
also  a  long-term  trend. 

Grady  Cooper,  product 
marketing  vice  president 
at  Harris  Publishing 
Systems  LLC,  Melbourne, 

Fla.,  estimated  that,  of 
about  275  prepress 
exhibitors  at  last  year’s  Nexpo,  “at  least  a 
third”  will  be  absorbed  by  other  companies 
or  defunct  by  this  year’s  show  in  June. 

“There’s  certainly  consolidation  among 
vendors,”  Frenkel  said.  “I  know,  because 
our  company  is  buying  them.”  Among 
companies  that  are  now  part  of  Media 
Command  are  SII  (Systems  Integrators 
Inc.),  CompuText,  and  CText. 

But  for  vendors, 
consolidation  does  not 
necessarily  mean  shrink¬ 
ing  opportunities, 
executives  say.  Brainworks 
Software,  which  last  year 
bought  Freedom  System 
Integrators  Inc.,  figures 
it  increased  its  reach 


with  the  acquired  classified  and  editorial 
software,  Barrj’  said.  “The  [acquisition’s] 
payback  is  an  increased  market,”  he  said. 

Vendors  also  look  to  exq^and  into  other 
media,  said  Harris’  Cooper:  “We’re  not  just 
looking  at  broadening  the  product  line  — 

,  we’re  looking  at  broadening  the  market 
i  itself.  Harris  now  has  a  radio  division,  and 
!  well  have  other  divisions  in  the  future.” 

And  like  other  companies,  Harris  is  a  big 
fan  of  CRM  (customer-relationship  man¬ 
agement)  and  looks  to  “extend  the  relation¬ 
ship  with  existing  customers,”  he  added. 

Unisys  Corp.  Vice  President  for  Global 
Media  Stephen  Dienna  said  his  company’s 
products  increasingly  will  focus  on  content 
management  distributed  through  all  forms 
of  media.  One  growing  business,  he  pre¬ 
dicted,  will  be  managing  copv'rights  and 
digital  rights  of  content  “assets.”  Asian  pa¬ 
pers  already  are  showing  interest,  he  said. 

As  never  before,  vendor  offerings  will 
focus  on  productivity  and  revenue,  sup¬ 
pliers  say.  “We  need  to  follow’  the  buying 
habits  of  the  new'spaper  industry,  and  right 
now  that  is  focused  on  increasing  sales  and 
profits,”  Barrv'  said.  ‘We  need  to  respond  to 
that.  Otherwise,  we’re  building  hv'pothetical 
products  that  no  one  wants  to  buy.” 

While  no  vendor  suggested  future 
product  development  was  imperiled, 
nearly  all  voiced  a  common  complaint: 
Newspapers  expect  suppliers  to  underwrite 


nearly  all  the  industry’s  prepress  R&D.  “I 
think  that  in  the  past,  and  certainly  still 
today,  [newspapers]  expect  us,  the 
vendors,  to  do  this  and  do  that,  and  it’s 
going  to  be  harder  and  harder  to  do  in  this 
environment,”  Cooper  said. 

While  there  are  “occasional  pockets”  of 
newspaper-financed  R&D,  Cooper  added, 

“Most  newspapers,  to  be  honest,  are  quite 
content  to  stay  with  the  status  quo,  to  ride 
the  wave.  They  only  think  about  [R&D] 
when  the  wave  peters  out.” 

Still,  those  with  strong  products  and 
customer  bases  will  soldier  on,  even  as 
peers  fall  by  the  wayside,  said  Media 
Command’s  Frenkel,  who  noted  that 
“economic  lulls”  of  this  sort  “make  for 
ultimate  efficiency  in  the  market.”  II 

- j; 


“There’s ...  consolidation 
among  vendors.  I  know, 
because  our  company  is 
buying  them.”  david  frenkel 


Media  Command  Inc. 


“At  least  a  third”  of  Nexpo 
2001’s  prepress  exhibitors 
will  fold  or  merge  by  the 

2002  show.  GRADY  COOPER 

Harris  Publishing  Systems  LLC 
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SYNDICATES 


Garfield  top  cat, 
says  Guinness 

Guinness  World 
Records  named 
“Garfield”  the  most  ^  { 
widely  distributed  comic 
in  the  world  —  with  ^  ^ 

2,570  clients.  1  ^ 

The  Universal  Press  V  (  ^ 

Syndicate  comic,  started  by 
Jim  Davis  in  1978,  now  has  I 
an  estimated  263  million  ^ 

readers  worldwide.  -  3 


Monitor  service  goes  it 

ALONE  AFTER  THREE  DECADES 
The  Christian  Science  Monitor  News 
Service  (CSMNS)  is  self-distributing 
after  30  years  of  using  other  syndicates. 

United  Media  had  been  representing 
CSMNS  since  1997,  when  it  took  over 
from  the  Los  Angeles  Times  Syndicate. 

“Bringing  the  news  service  in-house 
enables  us  to  do  a  better  job  of  meeting 
the  needs  of  newspapers  both  large  and 
small,”  said  The  Christian  Science  Mon¬ 
itor  Managing  Publisher  Stephen  Gray. 

New  features  include  a  Web-based 
delivery  system  and  a  co-branded  site 
that  allows  clients  to  add  Monitor 
site  content  to  their  sites.  CSMNS  is 
also  offering  different  segments  of  its 
content  in  different  packages. 


Religion  News  Service  adds 
Muslim  writer  to  its  roster 

Religion  News  Service  is  syndicating 
Akbar  Ahmed,  professor  of  Islamic 
studies  and  international  relations  at 
American  University  in  Washington. 

Ahmed,  who  writes  semimonthly,  has 
authored  books  such  as  Islam  Today: 

A  Short  Introduction  to  the  Muslim 
World.  He  also  served  as  Pakistan’s 
ambassador  to  the  United  Kingdom. 


At  Large  expands  with  an 
editorial  cartoon  division 

At  Large  Features  Syndicate  has 
established  an  editorial  cartoon  division. ; 

The  division’s  first  three  creators  are 
Milt  Priggee,  Sam  Rawls,  and  Robert 
Snyder.  These  editorial  cartoonists 
were  formerly  with,  respectively.  The 
Spokesman-Review  of  Spokane,  Wash.;  ; 
The  Atlanta  Journal-Constitution-, 
and  The  Sun  of  Baltimore. 
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et  cetera  . . . 


The  San  Francisco  Chronicle  today 

reinstated  three  King  Features  Syndicate 
comics  after  reader  protests.  They  are 
“Zippy  the  Pinhead”  (right),  “The  Family 
Circus,”  and  “Baby  Blues.”  “Zippy”  fans  had 
held  a  rally  at  the  Chronicle  building. ...  Knight 
Ridder/Tribune  Information  Services  is  offering 
a  special  Olympics-related  “Yak”  section  for 
kids  from  the  Detroit  Free  Press. ...  “The 
Boondocks”  cartoonist  Aaron  McGruder  of 
Universal  Press  Syndicate  is  the  subject  of  a 
cover  story  in  The  Nation  magazine’s  Jan.  28 
issue  for  his  post-Sept.  1 1  comics  swimming 
against  America's  hyperpatriotic  tide. ...  Gary 
Markstein  of  the  Milwaukee  Journal  Sentinel 
and  Copley  News  Service  won  the  Global 
Media  Award  for  best  editorial  cartoon  for 
the  second  year  in  a  row. ...  Rex  Babin  of  The 
Sacramento  (Calif.)  See  and  North  America 
Syndicate  (NAS)  won  the  Berryman  Award 
for  editorial  cartooning.  Jim  Borgman  of  The 
Cincinnati  Enquirer  and  King  was  second. ... 
Jimmy  Margulies  of  The  Record,  Hackensack, 
N.J.,  and  NAS  was  the  highest-placed  Ameri¬ 


Paul  Mongerson  Prize 


Investigative  Reporting  on  the  Media 


$10,000  First  Prize 

$1,000  Special  Distinction  Prizes 


Deadline  for  Submission:  March  1, 2002 


The  Paul  Mongerson  Prize  honors  outstanding  journalists  who  improve 
news  coverage  and  elevate  professional  standards  by  critically  evaluating 
and  correcting  distortions  reported  in  news  stories.  The  Prize  is  co-spon¬ 
sored  by  the  Center  for  Media  and  Public  Affairs  in  Washington,  D.C. 
and  the  Center  for  Governmental  Studies  at  the  University  of  Virginia. 
Prize  entries  must  have  been  printed  or  aired  during  2(X)1 . 

For  entry  form  and  more  information,  contact: 

The  Mongerson  Prize 
Center  for  Media  and  Public  Affairs 
2100  L  Street,  NW,  Suite  300 
Washington,  DC  20037 
(202)223-2942  or  (800)707-8304 
mfelling@cmpa.com 


can  in  the  United  Nations  Correspondents 
Association  Ranan  Lurie  Political  Cartoon 
Award.  He  took  third  place  behind  creators 
from  Israel  and  Yemen. ...  To  mark  the  25th 
birthday  of  “Cathy”  by  Cathy  Guisewite  of 
Universal,  Andrews  McMeel  Publishing  (AMP) 
released  four  titles:  Food,  Mom,  Work,  and 
Love  —  also  known  as  the  “four  basic  guilt 
groups.”  ...  Other  new  AMP  comic  collections 
include  Encyclopedias  Brown  and  White  by 
“FoxTrot”  creator  Bill  Amend  of  Universal 
and  The  Scourge  of  Vinyl  Car  Seats  by 
“Close  to  Home”  creator  John  McPherson 

of  Universal _ Hilary  Price,  who  does 

the  “Rhymes  With  Orange”  comic  for 
King,  has  begun  using  Yahoo!  Groups 
to  handle  her  e-mail  newsletter. ... 

PR  Newswire  and  Thomson 
Financial  have  created  the  PR 
Newswire-First  Call  Wire 
to  get  publicly  traded 
companies’  news  ^ 
releases  to  institutionalJ[^ 
investors,  analysts^^^^T’^^ 
and  financial  w-vo  r 
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COUNTING  THKIK  BI.KSS- 
ings  on  'rhanksoi\in5i; 
Da\'  took  publishers 
less  time  than  usual  as  all  tour 


of  the  /•’&/’ 'Coinpetithe 
Media  Reporting;  ne\vs|)aper 
advertising  indiees  dipped  in 
Ntn'eniher.  eoinpared  with 


the  same  month  a  year  earlier. 

For  Xovemher,  the  insert 
index  dropped  17%:  the  retail 
index,  12%;  and  the  classified 


and  national  indices,  7%  each. 
For  the  >  ear,  retail  was  down 
Lj"..;  cla.ssitied.  12‘’():  in.serts. 
l()"c.;  and  national,  8"... 


THE  NOVEMBER  E&P/CMR  NEWSPAPER  ADVERTISING  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


. : . 

.IAN  FFB  MAR 

APR  MAX  JI  N  JIT.  AK;  SF.P  (H  I  NOX  DFU 

NATIONAL  CATEGORIES  YTD  NOV 

Airlines  ■20°o  -27= 

Auto  Dealer  Associations  18°o  3% 

Banks/Credit  Cards  -;6°o  19° 

Computers  &  Software  -19%  -38% 

Corporate  Office  Other  1%  •40°o 

Factory  Automotive  0%  1 7% 

Food  &  Household  -9°, 

Government'Political  -8‘’b  -9°o 

Hotels  &  Resorts  C=.- 

Insurance  -25%  -27% 

Investments  -38®o  -t5= 

Mail  Order  -31%  0% 

Motion  Pictures  16  '  6' 

Travel  &  Tourism  -13%  5% 

Utilities  &  Communications  3=o  -6° 


National  ROP  Inde.x 
^ TD  -8%,  NOV  -7% 

In  November,  most  of  the 
National  ROP  (Run-of-Press) 
Index  categories  declined, 
compared  with  the  same  month 
a  year  earlier,  and  remained  low 
for  the  year.  Registering  the 
largest  losses  were  the  Invest¬ 
ments,  Corporate/Office/Other, 
and  Computers  &  Software 
categories.  Registering  the  only 
gains  were  the  Factory  Automo¬ 
tive,  Travel  &  Tourism,  and  Auto 
Dealer  Associations  categories. 


JAN  M  B  MAR  APR  M A^  ,11  N 


RETAIL  CATEGORIES  'YTD  NOV 

Apparel  &  Accessory  Stores  20  19 

Auto  Supply/Repair  ; -19%  : -12% 

Books  &  Stationery  Stores  15%  18' 

Building  Materials  ;  -3%  1  14% 

Computer  Stores  63'  78 

Consumer  Electronics  ;  -18%  :  -6% 

Department  Stores  -9=»  13'% 

Discount  Stores  :  10%  i  48% 

Drugstores  88-,  92°o 

Food  Stores  ;  -29%  :  -22% 

Furniture  &  Accessories  7=o  4- 

Jewelry  Stores  -8%  ;  -12% 

Office  Supply  Stores  58=  76’ 

Sporting  Goods  Stores  ;  -1%  ;  8% 


.II  I,  Ai  (;  .si  i’  on  NOV  ni.u 

S6t>b  !o;o; 

9S95  36  94  SO;-:  i;rs3 

Retail  ROP  Index 
\TD  -15%,  NOV  -12% 

How  do  retail  ad  directors  spell 
relief?  D-r-u-g  S-t-o-r-e-s.  In 
November,  as  in  most  of  last  year, 
the  Drug  Stores  category  was  the 
healthiest  in  the  Retail  ROP  Index. 
Considerably  less  so  were  the 
Computer  Stores  and  Office 
Supply  Stores  categories,  which 
were  looking  downright  peaked 
both  for  the  month  and  the  year. 
Overall,  the  index  was  down  for 
the  month,  compared  with  same 
period  a  year  earlier. 


PREPRINTED  INSERT  ADVERTISING  INDEX 


IAN  FKB  MAR  APR  MA^  .11  N  .ILT.  AL'C  SI  P  Oi  l  N()\  DI-.U 


Preprinted  Insert  Index 
\TD  -10%,  NOV  -17% 

With  the  Preprinted  Insert  Index 
sinking  significantly  in  November, 
the  Drug  Stores  and  Sporting  Goods  Stores 
categories  were  top  performers  simply  by 
virtue  of  treading  water  on  a  year-over-year 
basis.  Leading  the  dive  to  the  bottom  for 
the  month,  as  the  index  continued  its 
submarine  act  for  the  year,  were  the 
Building  Materials,  Computer  Stores,  Dis¬ 
count  Stores,  and  Other  Inserts  categories. 


INSERT  CATEGORIES  YTD  ’  NOV 

Building  Materials  8%  -33% 

Computer  Stores  :  -20%  :  -33% 

Consumer  Electronics  3''-  14°- 

Department  Stores  : -19%  ; -14% 

Discount  Stores  14%  30°o 

Drug  Stores  j  6%  :  0% 

Food  &  Household  (CMO)  9%-  -3=0 

Food  Stores  I  -9%  :  -19% 

Furniture  8.  Accessories  9°.  -16°o 

Office  Supply  Stores  1-12%  I  -29% 

Other  Inserts  12%  -30% 

Sporting  Goods  Stores  6%  ;  0% 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


I.IAN  FUB  MAR  .\PR  MAX  JUN  .JLT.  AlC  SUP  Oi  l  NO\  Dili' 

2000;00  00  K  60  93  57  105 'I  9  7  34  98  49  103  74  94  75  103  73  104  76  86  9  5  84  24 

8943  88  75  9530  83  75  81  23  8535  85  3b  84  13  90  «  8307  81  90 


Display  Classified  ROP 
Index  YTD  -12%,  NOV  -7% 

The  Display  Classified  ROP  Index  was 
down  a  bit  in  November,  compared 
with  the  same  month  a  year  earlier,  and 
remained  low  for  the  year.  Percentagewise, 
the  month's  biggest  gainer  was  the  Other 
Display  Classified  category  and  its  biggest 
loser  was  the  Recruitment  category. 


CLASSIFIED  CATEGORIES  YTD  ^  NOV 


Other  Display  Classified 
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•  20%  100.00  100.47  111.76  134.56  119.85  11485 

•  200  1  90.23  10299  104  35  12209  113.24  10093 
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COUNTING  THEIR  BLESS- 
ings  on  Thanksgiving 
Day  took  publishers 
less  time  than  usual  as  all  four 


of  the  £aP/Competitive 
Media  Reporting  newspaper 
advertising  indices  dipped  in 
November,  compared  with 


the  same  month  a  year  earlier. 

For  November,  the  insert 
index  dropped  17%;  the  retail 
index,  12%;  and  the  classified 


and  national  indices,  7%  each. 
For  the  year,  retail  was  dovvTi 
15%;  classified,  12%;  inserts, 
10%;  and  national,  8%. 


THE  NOVEMBER  E&P/CM  NEWSPAPER  ADVERTISING  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 
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2000  10000  94  93  108  22  10597  106  57  102  74 

1200  1  88  77  96  19  9939  94  03  98  14  99  30 


NATIONAL  CATEGORIES 

YTD 

NOV 

Airlines 

-20% 

-27% 

Auto  Dealer  Associations 

18% 

3% 

Banks/Credit  Cards 

■16% 

-19% 

Computers  &  Software 

-19% 

-38% 

Corporate/Office/Other 

1% 

-40% 

Factory  Automotive 

0% 

17% 

Food  &  Household 

-9% 

-1% 

Government/Political 

-8% 

-9% 

Hotels  &  Resorts 

0% 

-1% 

Insurance 

-25% 

-27% 

Investments 

-38% 

-45% 

Mail  Order 

-31% 

0% 

Motion  Pictures 

-16% 

-6% 

Travel  &  Tourism 

-13% 

5% 

Utilities  &  Communications 

■3% 

-6% 

JUL  AUG  SEP  OCT  NOV  DEC 

9293  9740  102  66  116  17  10981  113  86 

93  09  84  19  9233  10051  101  41 

National  ROP  Index 
YTD  -8%,  NOV -7% 

In  November,  most  of  the 
National  ROP  (Run-of-Press) 
Index  categories  declined, 
compared  with  the  same  month 
a  year  earlier,  and  remained  low 
for  the  year.  Registering  the 
largest  losses  were  the  Invest¬ 
ments,  Corporate/Office/Other, 
and  Computers  &  Software 
categories.  Registering  the  only 
gains  were  the  Factory  Automo¬ 
tive,  Travel  &  Tourism,  and  Auto 
Dealer  Associations  categories. 


JAN  FEB  MAR  APR  MAY  JUN 

20  00  10000  104  64  113.07  11299  12064  113.25 

79  33  88.85  100.09  94.09  104  82  97  54 


RETAIL  CATEGORIES 

YTD 

NOV 

Apparel  &  Accessory  Stores 

-20% 

-19% 

[.-19% 

i-12% 

Books  &  Stationery  Stores 

-!5% 

-18°o 

mm 

Computer  Stores 

-63% 

-78% 

Consuimr  ElactroiHCS 

-18% 

i.mi- 

Department  Stores 

-9% 

-13% 

DitcotNit  Storas 

10% 

Drug  Stores 

88% 

92% 

Furniture  &  Accessories 

-7% 

-4% 

ikMMIliPll^fl, . 

Office  Supply  Stores 

■58% 

-/6% 

Sporting  Goods  Stores 

-1% 

j  8% 

JUL  AUG  SEP  OCT  NOV  DEC 

9666  '  10705  114.97  114  51  145.72  173  67 
80.28  95  99  88.84  90.54  127.83 

Retail  ROP  Index 
YTD  -15%,  NOV  -12% 

How  do  retail  ad  directors  spell 
relief?  D-r-u-g  S-t-o-r-e-s.  In 
November,  as  in  most  of  last  year, 
the  Drug  Stores  category  was  the 
healthiest  in  the  Retail  ROP  Index. 
Considerably  less  so  were  the 
Computer  Stores  and  Office 
Supply  Stores  categories,  which 
were  kxiking  downright  peaked 
both  for  the  month  and  the  year. 
Overall,  the  index  was  down  for 
the  month,  compared  with  same 
period  a  year  earlier. 


PREPRINTED  INSERT  ADVERTISING  INDEX 


Preprinted  Insert  Index 
YTD  -10%,  NOV  -17% 

With  the  Preprinted  Insert  Index 
sinking  significantly  in  November, 
the  Drug  Stores  and  Sporting  Goods  Stores 
I  categories  were  top  performers  simply  by 

I  wi  virtue  of  treading  water  on  a  year-over-year 

I  jHfl  basis.  Leading  the  dive  to  the  bottom  for 

I  Bk  ^B  ^B  SH  month,  as  the  index  continued  its 

E  BS  HH  ^B  submarine  act  for  the  year,  were  the 

Building  Materials,  Computer  Stores,  Dis- 
JUL  AUG  SEP  OCT  NOV  DEC  count  Stores,  and  Other  Inserts  categories. 


INSERT  CATEGORIES  YTD  ;  NOV 

Building  Materials  -8%  -33% 


Consumer  Electronics  3%  *14% 

Discount  Stores  -14%  -30% 

Food  8.  Household  (CMO)  -9%  -3% 

Furniture  &  Accessories  -9%  -16% 

Other  Inserts  -12%  -30% 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 
Index  YTD  -12%,  NOV  -7% 

The  Display  Classified  ROP  Index  was 
down  a  bit  in  November,  compared 
with  the  same  month  a  year  earlier,  and 
remained  low  for  the  year.  Percentagewise, 
the  month's  biggest  gainer  was  the  Other 
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0  100.00  92.60  98.57  105.71  97.34  9849  103.74  94.75  103.73  104.76  88.95  84  24  loser  was  the  Recrultmcnt  Category. 


CLASSIFIED  CATEGORIES'  YTD  f  NOV 


other  Display  Classified  25%  19% 


The  ultimate  City  Hail  beat 

After  years  of  uncovering  the  news,  some 
journalists,  like  former  investigative  reporter 
Laura  Miller,  get  frustrated  with  reporting  —  and 
decide  they  can  do  a  better  Job  than  the  people 
they  write  about. 

Miller  reached  that 
point  four  years  ago  at 
the  age  of  39,  after 
working  for  the  Dallas 
Observer,  an  alternative 
weekly  newspaper,  for 
six  years.  She  ran  for  a 

_  .  ,  seat  on  the  Dallas  City 

Ex-muckraker  Miller:  „  ^ 

Council  and  won.  Now 

No  old,  gray  mayor 


she’s  the  favorite  in  the 


I 

I 


m 


I 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 


''The  dull  dead  hand  qftota/hj  unreadable 
hu,siness  neic\s  ...  rises  from  a  da  ill/  nexcspaper 
and  shores  readers  axcap." 

-  JIMMY  BRESLIN,  “NEWSDAY,”  MELVILLE,  N.Y. 


Feb.  16  runoff  for  mayor,  having  polled  the  most 
votes  in  a  Jan.  19  special  election. 

Bob  Mong,  president  and  editor  of  The  Dallas 
Morning  News,  has  known  Miller  since  her 
college  days  and  said  her  “bright  and  persistent” 
reporting  qualities  have  helped  her  win  success 
in  politics.  Julie  Lyons,  editor  of  the  Dallas 
Observer,  describes  Miller  as  “great  with  details. 
She’s  good  at  spotting  what  isn’t  working  in  the 
city.”  But  an  investigative  journalist’s  instinct  “is 
to  kill,  kill,  kill,”  Lyons  told  E&P.  “As  mayor,  she 
has  to  make  friends  with  people  on  the  council, 
some  of  whom  she  has  written  about  sharply  in 
the  past  —  very  sharply  —  and  that’s  going  to 
be  working  against  her.” 

As  a  columnist  for  the  Observer,  Miller  mainly 
covered  City  Hall  before  becoming  “fed  up”  and 
“ready  for  a  fight”  as  she  wrote  in  her  final 
column,  “Mr.  Mayor  Meet  Your  Nightmare”  on 
Dec.  18,  1997.  She  explained  she  was  “tired  of 
watching  a  small  number  of  overly  influential 
people  manipulate  the  system  to  their  own 
advantage.”  She  was  going  to  “stop  whining” 
and  do  something  —  run  for  office. 

Before  joining  the  Observer,  Miller  worked  as 
a  columnist  for  the  Dallas  Times  Herald  and  the 
New  York  Daily  News,  and  as  a  free-lance 
correspondent  for  The  Miami  Herald  and  The 
Dallas  Morning  News.  —  Ana  Mantica 

A  shot  and  a  chaser 

The  three  USA  Today  employees  fired  for 
messing  with  that  “Blue  Ball”  sculpture  have 
filed  formal  age-  and  sex-discrimination  com¬ 
plaints  with  the  U.S.  Equal  Employment  Oppor¬ 
tunity  Commission.  ...  So  what  did  Dave 
Barry  say  when  he  attended  that  dedication  of  a 
sewage  lift  in  his  honor  in  Grand  Forks,  N.D.  last 
week?  “I’m  honored.  It’s  not  every  day  that  your 
work  is  compared  to  human  waste.”  —  G.M. 


to  say...  if  I 
s  along,  if  1  , 

•ord  or  song. 
.travelling  v  •  • 
in  vain."  ^ . 

'aplisl 

IBU.  Cfcrir- t- 
ary  T.  ^ 


Photo  of  the  Week 

lEll  BI6  SHOES  TO  Hll 

DAVID  J.  ROGOWSKI,  THE  DAILY  GAZETTE,  SCHENECTADY,  N.Y. 

WAS  SHE  IMAGINING  WHAT  IT  MUST  HAVE  BEEN  LIKE  TO 

be  King  for  a  day?  Bria  McDowell,  7,  gazes  up  at  a  nine- 
foot  bronze  statue  of  Martin  Luther  King  Jr.  at  Lincoln 
Park  in  Albany,  N.Y.,  after  a  holiday  ceremony  on  Jan.  21. 
Photographer  Rogowski  had  trouble  getting  the  whole  statue  in  a 
shot,  so  he  lined  up  a  more  striking,  partial  view.  “It  was  the  only  way 
to  get  a  clean,  simple  image,”  he  said.  —  Greg  Mitchell 
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The  Pack  Rat 

D.t;$  dhued  way 

With  United  Way  whistle-blowers  in  full  cry,  The  Washington  Post’ 
seems  to  have  turned  a  deaf  ear  to  controversy  at  its  local  chapter 


There’s  nothing  one  newspaper  fears  more  than 
being  scooped  by  another.  It  happened  to  The  Wash¬ 
ington  Post  last  week,  when  The  New  York  Times 
trumped  it  with  a  solid  story  on  the  United  Way  of  the 
National  Capital  Area  (UWNCA),  But  there’s  a  larger 
issue;  what  happens  when  your  hometown  paper  drops  the  ball. 

It  was  10  years  ago  next  week  that  the  first  United  Way  of  America 
scandal  erupted  over  embezzlement  of  funds.  When  the  dust  settled, 
UWA  President  William  Aramony  and  two  executives  were  heading 
to  federal  prison.  The  Washington  Post  and  Regardie’s  magazine 


(for  whom  I  broke  that  stor\0  applauded 
themselves  for  their  good  deed. 

But  last  October,  I  had  deja  vu  all  over 
again,  when  a  board  member  called  with 
revelations  about  UWNCA,  the  second- 
largest  United  Way  chapter  in  the  country', 
w'hich  raised  $93.56  million  last 
year.  The  allegations  sounded 
familiar:  misuse  of  fiinds, 
crom'ism,  excessive  expense 
accounts,  secret  consulting 
contracts,  an  absentee  board 
of  directors,  and  office  rede¬ 
coration  costs  more  in  keeping 
with  Donald  Trump’s  yacht 
than  a  charity.  Some  of  the 
old  Aramony  hires  were  in  the 
picture.  The  source  proffered 
sizzling  documents,  interesting  invoices, 
and  board  members  ready  to  talk  on  the 
record.  It  almost  killed  me  to  say,  “I  don’t 
cover  this  anymore.  Call  the  Post.” 

I  assumed  Posries  would  pounce  like 
seagulls  on  a  french  fiy'.  But  the  french  fry 
got  away.  It  took  three  months  and  The 
New  York  Times  to  get  any  story  into  the 
Post.  A  staffer,  a  fund-raising  division  chair¬ 
man,  and  a  board  member  all  told  me  they 
sent  packages  of  memos  in  October  to  the 


Post  reporter  w  ho  covers  District  of  Colum¬ 
bia  charities.  One  memo,  from  a  lawyer 
on  the  United  Way  board,  read  like  the 
Sherron  Watkins  shot  across  the  bow  in  the 
Enron  Corp.  case.  Several  board  members 
demanded  a  thorough  investigation  of  the 
United  Way’s  new  CEO,  w'hile 
waiting  for  the  Post  to  jump  on 
their  documents  and  force  a 
clean-up.  Nothing  happened. 

On  Nov.  8,  according  to 
several  sources,  the  CEO  blew 
up  in  a  meeting  of  top  staffers, 
saying  that  someone  had  called 
the  Post  about  his  organization. 
But  no  story  appeared. 

Frustrated  by  new  develop¬ 
ments,  UWNCA  veterans  called 
me  back  this  month.  This  time,  I  suggested 
they  speak  with  David  Cay  Johnston  of  the 
Times,  w'ho  know's  nonprofit  rules.  Within 
three  days  of  Johnston’s  seeing  the  first 
memo,  they  learned  he  was  ready  to  go 
into  print.  But  the  clever  CEO  didn’t  return 
several  calls  from  Johnston  on  Jan.  21,  and 
the  Times  held  the  story  one  day. 

At  this  point,  the  United  Way’s  public- 
relations  machine,  including  the  same  man 
who  defended  Aramony  to  the  bitter  end  a 


decade  ago,  was  on  red  alert.  The  day  that 
Johnston  called  the  UWNCA  flack  and  his  j 

CEO,  Jan.  21,  someone  tipped  off  the  Post's  \ 

local  charities  reporter  about  the  Times'  in-  !  j 
volvement  (the  UWNCA  flack  told  me).  So  |  i 
both  stories  hit  together  Jan.  23.  The  Times' 
stoiy'  read  like  a  series  of  bomb  blasts, 
revealing  that  the  CEO  had  been  forced  out 
of  a  previous  United  Way  position,  and  that  ; 

his  UWNCA  supporters  had  kept  it  from  ! 
the  rest  of  the  UWNCA  board.  The  Post's  • 

piece,  less  detailed,  was  more  reflective  of  [ 
the  UWNCA  management’s  position.  : 

The  Post's  metro  editor,  Jo- Ann  ■ 

Armao,  said  that  no  one  remembers  seeing 
any  of  the  United  Way  packets.  Reporter 
Jacqueline  Salmon  said  she  hadn’t  heard 
about  the  misfeasance  allegations  until  the 
night  of  Jan.  21.  The  United  Way  people  j  j 
can’t  figure  out  how  all  their  missives  ;  I 

missed.  The  anthrax  scare  may  account  for  ; 
one  package  mailed  in  Washington,  but  !  I 
not  another  mailed  from  a  Virginia  ’burb. 
Perhaps  Salmon,  who  was  working  on 
September  11  Fund  issues  last  fall,  just  ; 

assumed  that  an  envelope  containing 
United  Way  material  was  more  of  the 
same.  Maybe  it’s  the  mailroom  from  hell. 
Whatever  —  the  Post  ceded  an  expose  in 
its  own  back  yard  to  the  Times. 

Embarrassed  by  the  Times,  the  Post,  one 
would  think,  would  produce  a  second-day 
storv'  matching  the  Times'  incendiary  info, 
as  w'ell  an  in-depth  look  at  the  bigger 
issues.  But  it  had  no  follow-up  the  next 
day  —  though  every  local  TV  station  and 
Fox’s  The  O'Reilly  Factor  had  weighed  in. 
Surprisingly,  The  Washington  Times  had 
nothing  either  day,  confirming  Post  editors’ 
beliefs  that  they  are  the  only  paper  in  town. 

UWNCA  staffers  and  board  members 
concerned  about  the  damage  to  the  people 
served  by  this  charity  risked  their  jobs, 
hoping  their  hometown  paper  would  do 
its  job.  As  one  staffer  wailed,  “How  do  you 
think  our  contributors  feel  knowing  that 
$50,000  went  to  redecorate  an  office, 
when  $50,000  covers  a  year’s  worth  of  I  j 

help  for  pregnant  teens  at  the  Northern  !  I 
Virginia  Urban  League?”  Or  that  a  $775 
plane  ticket  for  the  CEO’s  same-day  trip 
to  Miami  to  speak  at  a  United  Way 
luncheon  would  cover  15  doctor  visits  for  i  i 
an  uninsured  mother? 

Call  me  crazy,  but  I  think  there’s  a 
story  there.  @ 
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